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FOREWORD 
 

This is the first Economic Development Strategy for the Georges 
River area, developed through considerable research and 
consultation with the business and broader community to better 
understand the economic attributes of the area. 

 
The Strategy takes a place-based approach to economic growth, 
and aims to increase the competitive advantage of the Local 
Government Area in a modern economy. It is guided by three 
economic themes for the community: 

 
 

1. Building on local jobs for local people for a local lifestyle 
2. Attractive and healthy places to work, live and invest in – day and night 
3. Growing a progressive, innovative, diverse and productive economy 

 
We’ve already made progress in terms of the Strategy’s vision to create responsive and progressive places 
for investment, work and lifestyle and other actions such as Kogarah Clean, The Big Wash Hurstville, 
Kogarah Tunes at Noon and networking and business information seminars. 

 
I’m also pleased to report the establishment of a new department within Council that will implement the 
Strategy and measure our progress. 

 
I thank all the people who contributed to this document, in particular Council’s Economic Development 
Advisory Committee, which guided its development and will continue to oversee its delivery. 

Sincerely, 

Kevin Greene Mayor 
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EXECUTIVE SUMMARY 

Georges River Economic Development Strategy 
takes a place-based approach to setting out a 
plan for local economic development, whereby 
Georges River Council enables and facilitates 
economic growth in a way that responds to and 
respects the character of the local government 
area’s centres. 

 
The Strategy’s vision is to deliver responsive and 
progressive places for investment, working and 
lifestyle. To meet this vision, the Strategy: 

 
• sets out the why and how to grow the local 

economy 

• outlines key characteristics, opportunities and 
challenges across the local government area 
(LGA) and for each key and emerging centre as 
part of growing the local economy 

• provides meaningful themes, goals and actions 
for delivery and measurable review 

• supports employment and fosters business 
growth, innovation and resilience. 

ABOUT THIS STRATEGY 

This Strategy takes a place-based approach to 
local economic development. It acknowledges that 
competing for economic success in a modern 
economy requires “creating places where workers, 
entrepreneurs and businesses want to locate, invest 
and expand.”1 

 
Each centre in Georges River Local Government 
Area (LGA) is different. To best enable opportunities 
for economic development, this Strategy reviews 
economic capabilities and capacity across the LGA 
while still respecting the character and attributes of 
places and centres. 

 
The Strategy defines key centres as places with high 
levels of employment and employment opportunity, or 
places expected to experience significant population 
growth. The key centres are: 

• Kogarah 
• Hurstville 
• Kingsgrove 
• Peakhurst 
• Riverwood. 

 
 

Two emerging centres - Beverly Hills and 
Ramsgate-Beverley Park – have the potential, 
if encouraged and managed well, to develop into 
key centres providing additional employment and 
lifestyle opportunities. 

 
The character and attributes of each of these 
centres vary. Section 8 includes Centre Snapshots 
of each key and emerging centre. 

 
Other neighbourhood places that contribute to 
the LGA’s economy include Allawah, Blakehurst, 
Carlton, Carrs Park, Connells Point, Kyle Bay, 
Lugarno, Mortdale, Narwee, Oatley and Penshurst 
(see map below). 

The delivery plan for this Strategy identifies three 
themes: 

Figure 1 - Map of Georges River LGA showing all centres 
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1 Governor’s Special Message on Community Development and Local Government Reforms to the 
6 Michigan State Legislature, March 21, 2011 in www.pps.org/article/michigan-leads-the-way 7 
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The LGA is serviced by 11 rail stations across two rail lines, making the LGA’s centres some of the most 
accessible in Sydney and offering the potential to attract and house the additional workforce needed for 
economic growth. 

 
Local economic development requires partnership. Council will work with the NSW Government, adjoining 
councils, businesses and community groups, and education and training providers. Council will set 
the framework through this Strategy and then facilitate, coordinate and stimulate opportunities through 
partnerships. 

 
Council will drive local place-making and oversee economic growth and job creation opportunities to 
increase the attractiveness of places not only for business investment and expansion, but for the workforce 
that will support an advanced “knowledge-based economy”. 2 

 
This Strategy draws on 3: 
• Georges River Community Strategic Plan 2018 
• Georges River Business Survey 2017 
• Georges River ‘PlaceScore’ Town Centres Survey 2017 
• A Metropolis of Three Cities - the Greater Sydney Region Plan March 2018 
• South District Plan March 2018 
• Profile ID population data 
• Economy ID employment data 
• Forecast ID population projections. 

 
From this evidence base, the Strategy then: 

 
A. Provides the why and how to grow the local economy 

The Strategy responds to community and local business feedback and creates an economic 
development framework that delivers positive outcomes for the community and places. 
It responds to the strategic planning context set by the NSW Government, key locational attributes, 
data and trends to provide an evidence-based direction for the economic growth and liveability of the 
Georges River LGA. 

B. Outlines key characteristics, opportunities and challenges across the LGA and for each key and 
emerging centre as part of growing the local economy 
As well as economic development commonalities in the LGA, available evidence and business and 
community feedback indicate that each key and emerging centre has unique assets and specific 
opportunities and challenges to grow a diverse and productive local economy. 
Understanding the composition, attributes and character of each key and emerging centre allows for 
targeted actions. 

C. Provides meaningful themes, goals and actions for delivery and measurable review 
Actions are identified by place-based economic development themes, to apply delivery mechanisms 
across Council’s plans, policies, procedures and programmes. Key performance indicators (KPIs) are 
the starting point to measure the success of the actions and the broader strategy. 

D. Supports employment and fosters business growth, innovation and resilience 
The Strategy is not only about enabling new business growth, innovation and opportunity, it’s also about 
acknowledging and supporting existing, successful business and employment providers within the LGA 
and ensuring their resilience. 

 
 
 
 

Figure 2 - Georges River LGA's location within Greater Sydney 

2 Definition: The “knowledge based economy” describes the trend in advanced economies towards 
greater dependence on knowledge, information and high skill levels, and the increasing need for 
ready access to all of these by the business and public sectors (www.stats.oecd.org) 

3 Unless otherwise referenced 
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WHAT WE KNOW 

Georges River LGA 
 

 

 
 

 
 

 
 
 
 

The Strategy is a high-level plan for economic development and place-making in centres for the next four 
years. Council’s Economic Development Advisory Committee (EDAC) will oversee its implementation, 
monitoring and review. A Place-Making and Economic Development Works Program will also support 
delivery. 

 
The Delivery Plan in Section 7 sets out actions for Council and its partners. This includes priority initiatives – 

actions already delivered or specified in Council’s Works Programs for delivery over the life of this Strategy.  
The Strategy’s success will be measured and reviewed in terms of performance against the targets listed in 
Table 1: 

 

Table 1 - Key Performance Indicators 

Steady LGA projected annual average growth rate of approximately 1% to 2036 (Greater 
Sydney 1.6% )6 

Hurstville & Kogarah – more significant projected annual average growth rate at 1.4% & 
2.4% 
More than half of residents speak a language other than English (Greater 
Sydney 36%) 

 
Significant increase to the proportion of ‘young workforce’ (25-34YOs) 

 
 

50,969 local jobs 

Reasonable employment self-containment of 37%, rises to over 50% when Sutherland 
Shire included 

 
Low unemployment rate of 3.4% (March 2018) (Greater Sydney 4.5%)7 

 
 

 
 

Health Care and Social Assistance 23.5% Shift in Sectors 2011-2016: 

Retail Trade 11% 
 

 • Health Care & Social 
Assistance 

• Professional, Scientific and 
Technical Services 

• Retail Trade 
• Education and Trainig 

Education and Training 8.9% 

Construction 7.4% 

Financial and Insurance Services 7.1% 
 • Manufacturing 

• Public Administration and 
Safety 

• Wholesale Trade Accommodation and Food Services 7.1% 
 

 
 

4 Annual percentage June 2016 to June 2017. 
5 March 2018 

10 

Other 35% 
 

6 http://www.planning.nsw.gov.au/Research-and-Demography/Demography/Population-projections 
7 Small Area Labour Markets publication, Department of Jobs and Small Business, http://www.jobs.gov.au 

Approximately 150,000 people 

Population 
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Employment Sectors: 

Employment 
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Measure Target Baseline 

Growth in GRP compared to growth 
to estimated resident population4 

Annual GRP growth exceeds 
annual estimated resident 
population growth 

GRP: 4.4%ERP: 1.95% 

Level of employment self- 
containment 

Employment self-containmentin- 
creases 

37% 

Level of ‘place satisfaction’ for key 
and emerging centres 

Level of satisfaction increases TBD 

Strategic centres job targets Kogarah 2036: 16,000 to 
20,500Hurstville 2036: 15,000 to 
20,000 

Kogarah: 11,800Hurstville: 
11,600 

Unemployment rate compared to 
Greater Sydney unemployment rate 

Lower than Greater Sydney Georges River: 3.4%Greater 
Sydney: 4.5%5 

Amount of commercial, retail and 
industrial zoned/employment land 
capacity. 

No net decrease. 115.56ha – employment 
lands: retail and industrial 

 

http://www.planning.nsw.gov.au/Research-and-Demography/Demography/Population-projections
http://www.jobs.gov.au/
http://www.georgesriver.nsw.gov.au/
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+ GRP $8.2B (June 2017), grew at an average annual rate of 3.5% over four years 

H 16,471 registered local businesses 

Almost 2.5 million International Visitor Nights per annum (compares to 0.5 million and 
1.5 million for Sutherland and Canterbury Bankstown LGAs) 

 

Median house valuation of $1,375,252 (June 2017) ($1,070,594 for Greater Sydney) 

Median house rental of $630 ($530 for Greater Sydney) 

Median unit valuation of $710,049 (June 2017) ($763,475 for Greater Sydney) 

Median unit rental of $480 ($520 for Greater Sydney) 
 

 

Target of 4,800 additional homes between 2016-2019 
 

 

l 894 Development Applications determined in 2017-2018, with an estimated total value of $1.1B 
 
 

 

 
11 train stations across 2 railway lines  5 libraries 

 

 
1 sports stadium 

 

 
281 parks and reserves 

 3 swimming pools 

 

 42 bushland areas 

 

 7 community halls 

 

 
7 Wi-Fi hotspots 

b 6 childcare centres 

Kogarah, Kogarah Bay-Carlton-Allawah and Hurstville included in the top 60 areas in the 

’30-Minute City’ Rankings (16th, 49th and 57th respectively)10 
 

 

 31% of people catch public transport to work (compared to 23% in Greater Sydney) 
 

Committed government investment includes – West Connex, Stage 1 F6 extension 
connecting Kogarah to the new M5 Motorway at Arncliffe, new class facilities at St George 
TAFE, new mixed community housing at Riverwood, the redevelopment of Penshurst and 
Penshurst West Public Schools, Hurstville Police Station Redevelopment, new delivery suite 
and theatre refurbishment to St George Hospital, and investigation of a 30% increase to the 
T4 line to transform it to a 'turn up and go' service.11 

 

 
 
 
 
 
 

Strategic Framework 
 

The NSW Government’s Greater Sydney Region 
Plan - A Metropolis of Three Cities – identifies the 
Georges River LGA within the South District and the 
Eastern Harbour City. The Plan identifies Hurstville 
as a strategic centre and Kogarah as a strategic 
centre and health and education precinct. 

 
The South District Plan provides district-level 
planning priorities to support Greater Sydney 
Region Plan. The District Plan’s vision will be met 
by: 
• supporting the growth of health and education 

precinct and the District’s strategic centres 

• retaining industrial and urban services land and 
freight routes 

• optimising on the District’s locational advantage 
close to Sydney Airport, Port Botany, the 
Illawarra and Port Kembla 

• sustaining vibrant public places, walking and 
cycling, and cultural, artistic and tourism assets. 

 
The South District Plan sets job target ranges for 
Georges River’s strategic centres: 

 

 Kogarah 11,800 16,000 – 20,500  

 
 
 
 
 
 
 

Council’s Community Strategic Plan represents the 
community's aspirations for the next ten or so years 
and includes the community vision statement of: 

“a progressive, environmentally 
and culturally rich community 
enjoying a unique lifestyle." 

Its six pillars are: 
 

1. A protected environment and green open 
spaces 

2. Quality, well planned development 
3. Active and accessible places and spaces 
4. A diverse and productive economy 
5. A harmonious and proud community with the 

right social services and infrastructure 

6. Leadership and transparency 
 

This Strategy helps to deliver against the 
Community Strategic Plan and Council’s community 
engagement, monitoring and review processes that 
feed into its Delivery Program and Operational Plan. 

8 Hometrack, Housing Valuation System in economy.id.com.au/georges-river 
9 Greater Sydney Commission, March 2018, South District Plan 
10 Deloitte Australia, March 2018, Imagine Sydney Live Series – a liveable 
Sydney 

11 NSW Budget 2017-18 and 2018-19, Infrastructure Statement, Budget 
Paper No.2 
12 Transport for NSW, More Trains, More Services Program update, 
June 2018 

 Hurstville 11,600 15,000 – 20,000  
13 

Economy 

Housing8 

2016 2036 
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Construction is one of 
the key employment 
sectors in the LGA 
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Figure 3 - Council's Intergrated Planning and Reporting framwork WHAT WE HEARD 
 

Council used several mechanisms to inform this 
Strategy: 

1. Georges River Council Business Survey – 
collecting data on the businesses in Georges 
River to understand opportunities and 
challenges 

2. Georges River Town Centres (PlaceScore) 
Survey - collecting people’s opinions of a place 
and what they value, including ideas to make 
places better. 

3. Creating the 30-Minute City economic 
development workshops – testing strategy 
objectives, developing economic development 
themes and capturing big ideas for town centres 
at three community consultation workshops. 

Georges River Council Business Survey 
The business survey distributed to businesses in 
Council’s database aimed to better 
understand the nature and composition of businesses 
in the Georges River LGA and understand from them 
the opportunities and challenges in supporting a 
sustainable local business environment. 
The survey found that most business owners have a 
positive business outlook. They see traffic congestion 
and parking, increasing energy costs and rental 
increases as likely to affect business growth. 

 
The top-five survey responses to activities of interest 
to local businesses were: 
• business networking events 
• updates on major projects in Georges River 
• business seminars/workshops 
• town centre and public space upgrades 
• business expo. 
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The number one place 
attribute valued by residents 
and visitors was elements of 
the natural environment. 

‘PlaceScore’ Town Centres Survey 
Place Partners’ PlaceScore service is a qualitative 
survey of the community’s opinions of a place and 
what they value. This data is analysed to guide 
decision-making and investment across Council. 
The survey was undertaken online and via face-to- 
face surveys. Responses came from people who 
live in the LGA as well as those who work in the 
LGA or visit for shopping or study. 

 
The top-three town centre place attributes – the 
elements of a place - valued by residents and 
visitors were: 
• elements of the natural environment (views, 

vegetation, topography, water etc.) 
• cleanliness of public space 
• sense of safety for all ages, genders, day/night 

etc. 
 

Popular community ideas for change included: 
• increasing street trees, planting and green 

spaces 
• improving general cleanliness and maintenance 
• creating community spaces for socialising, 

programs and play. 
 

The feedback sometimes varied from centre to 
centre, as did the type of issues and opportunities. 
This Strategy seeks to address, where possible, the 
variations in term of issues and values identified in 
different centres. 
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Creating the 30 Minute City Economic 
Development Workshops 
Three community workshops – one for young 
people, one at Kogarah and one at Hurstville – and 
a fourth with Council’s Economic Development 
Advisory Committee asked people to: 

 
• feedback on the Strategy’s framework and 

format (length and broad composition) 
• help to develop themes 
• talk about their big ideas for place-based 

economic development in Georges River LGA. 
 

The top 10 theme words were: 

• healthy /health 
• lifestyle 
• night time economy 
• education 
• business attraction 
• culture/cultural 
• liveability 
• job generation 
• sustainability 
• community. 

 
Big ideas were around: 

• greening, trees and open space 
• beautifying centres 
• cultural and arts programs or festivals 
• recreation and sports activities/facilities 
• parking, transport and traffic 
• night life 
• university presence 
• clean centres. 

 
At the end of the workshops, people could make a 
personal commitment in terms of contributing to the 
objectives of the Strategy. A selection of these is 
included in Appendix A. 

 
Summaries of each survey are available on 
Council’s website: www.georgesriver.nsw.gov.au 
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The theme of ‘lifestyle’ was 
rated highly by participants in 
the Creating the 30 Minute City 
economic development workshops. 
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WHAT WE’VE LEARNT – LGA WIDE CAPABILITIES & CAPACITY 

An analysis of the LGA’s strengths, weaknesses, opportunities and threats (SWOT analysis – see Table 
2) overviews the LGA’s capabilities and capacity based on its economic profile, strategic framework and 
feedback to date. 

 
Table 2: SWOT analysis 

 
Strengths Weaknesses 

Proximity and access to Sydney CBD, Airport 
and Port Botany 

Exceptional access to transport infrastructure 

World-class health care facilities 

Strategic centres with thriving daytime 
economies and significant foot traffic during 
business hours 

A talented and skilled young workforce 

Some ‘affordable’ housing opportunities 

A culturally diverse population 

Increasing pressures of traffic congestion and 
parking demands 

Perception that some centres are ‘grotty’ 
Inadequate activation of existing public spaces 

Limited evening recreation opportunities 

No significant tourist accommodation 

Council poor at communicating and promoting 
success 

Capacity issues on the T2 and T4 rain lines 

Opportunities Threats 

Raise greater awareness of exceptional access 
to Sydney CBD, Airport and Port Botany 

Overreliance on Kogarah and disregarding other 
centres for jobs growth 

Strengthen and promote centre-based sense of 
place and place-making opportunities 

Housing affordability demands pushing out some 
workers 

Encourage more small business spin-offs’ from 
the health sector 

Inadequate response to traffic congestion and 
parking demands 

Harness opportunities from the number of 
overseas visitors and friends coming to the LGA 

Demand for housing could threaten employment 
lands 

Workforce to make greater use of local 
vocational training opportunities 

Failing to understand and respond to changes to 
consumer spending and retail trade trends and 

Stronger links between Council and the local 
business community. 

needs 
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Council will use this analysis to inform place- 
making and oversee economic growth and job 
creation opportunities that attracts business 
investment and expansion, and the workforce for an 
advanced economy. 

 
Council will enable and facilitate economic growth 
by: 
• advocating to other levels of government for 

investment towards infrastructure, grant funding, 
community programs and other government 
projects 

• advancing the status and reputation of the LGA 
and promoting its economic advantages and the 
brand of each centre 

• working with other councils where synergies and 
efficiencies are identified 

• managing local zonings and delivering a place- 
making and economic development works 
program to create the right conditions in centres 

• partnering with the community and business 
groups to identify and support innovation 
and connect to education and traineeship 
opportunities. 

 

Section 7 - Themes and Delivery Plan details 
the themes and relevant actions for place-based 
economic development. 

THEMES AND DELIVERY PLAN 

THEME 1. 
Building on local jobs for local people for a ‘local’ lifestyle 

 
A reasonable proportion of people live and work in the LGA. An increase in population should be matched 
more local jobs to maintain a “local community lifestyle,”6 including local access to education, work and 
transport. 

 
Several employment sectors are projected to grow, particularly the healthcare and retail trade sectors. 
Other areas, such as in-home businesses, are expected to grow too. As this occurs, the range of local 
housing must reflect incomes and the needs of workers so they have greater opportunity to work close to 
home. 

 
Building the local economy requires Council and partners to plan for and protect industrial and urban 
services land while supporting changing business and employment needs to deliver sustainable 
employment growth. 

 
This theme will be delivered through the following goals and actions: 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

6 Hon. Patricia Forsythe, Executive Director of the Sydney Business Chamber in 
http://blog.deloitte.com.au/30-minute-sydney-land-planning-connectivity 
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Goal 

 

Actions 

 

Outcomes 
Priority Works 
Program Initiatives 
(2018-2019) 

1 Improve 
opportunities 
for local people 
to work locally 

Actively partner with the 
NSW Government, adjoining 
councils, businesses and 
community groups to work 
towards the Hurstville and 
Kogarah 2036 job targets. 

 
Regularly engage with the 
business community to 
understand its composition, 
opportunities and 
challenges. 

 
Continue to support the 
NSW Government Easy to 
do Business initiative. 

 
Develop a strategic 
partnership with health 
sector stakeholders to help 
grow and identify synergies 
with other businesses and 
sectors. 

LGA-wide business survey at 
least every four years to 
understand current business 
opportunities and challenges. 

 
Active participation with 
State agencies and Bayside 
Council to meet the 
ambitions for Kogarah health 
and education precinct as a 
Collaboration Area. 

 
Active liaison with key 
business groups and 
employers to achieve the job 
ambitions/opportunities for 
Hurstville and other key and 
emerging centres. 

 
Establishment of a regular 
forum between senior 
Council officers and health 
sector stakeholders that 
supports growth and links 
with other sections of the 
business community. 

Create a more 
comprehensive business 
contacts database for 
the LGA to more widely 
distribute surveys and 
promotional material 
and to facilitate broad 
business opportunities in 
2018. 

 
Participate in the Kogarah 
health and education 
precinct Collaboration 
Area process. 

 
Establish a regular forum 
between senior Council 
officers and key health 
sector stakeholders by 
February 2019. 

 

http://www.georgesriver.nsw.gov.au/
http://blog.deloitte.com.au/30-minute-sydney-land-planning-connectivity


 
Goal 

 

Actions 

 

Outcomes 
Priority Works 
Program Initiatives 
(2018-2019) 

2 Ensure Council 
services 
support local 
businesses to 
help protect 
jobs and create 
employment 
opportunities 

Provide clearer, tailored 
information for businesses 
on Council approvals and 
regulatory requirements. 

 
Provide regular updates on 
Council and known private 
sector major development 
initiatives to existing 
businesses and potential 
investors. 

 
Investigate an investment 
priority facilitation criteria 
to support development 
applications (DAs) and 
planning proposals based on 
investment and employment 
generation. 

Minimum of four information 
sessions a year on Council 
approval and regulatory 
requirements and processes. 

 
Major projects updates clarify 
process and investment 
opportunities. 

 
New planning officer training 
and assessment criteria 
on economic development 
principles include the broad 
economic factors considered 
as part of land use decision- 
making. 

 
DA turnaround times 
monitored and reported on 
quarterly. 

Program of development 
and regulatory information 
sessions (April 2018). 

 
Business portal program 
development (May 2018). 

 
Implement a customer 
experience strategy. 

 
Consider new planning 
officer training and 
assessment criteria by 
July 2019. 

  Consider including economic 
development as part of the 
training and professional 
development for Council 
planning officers assessing 
DAs and planning proposals. 

 
Business help desk portal 
developed on Council’s 
website. 

 

  Regularly review and monitor 
DA times and implement 
efficiencies to improve DA 
turnaround times. 

  

  Develop a separate business 
portal on Council’s website. 

  

  Develop and implement 
a customer experience 
strategy that reduces red 
tape and strengthens 
relationships with business, 
residents and visitors. 

  

 

 
Goal 

 

Actions 

 

Outcomes 
Priority Works 
Program Initiatives 
(2018-2019) 

3 Ensure there is 
appropriately 
zoned land and 
development 
controls to 
accommodate 
future 
employment 
growth 

Develop an employment 
lands study to preserve 
employment lands and to 
protect employment growth 
and services during land 
rezoning processes. 

 
Implement outcomes from 
employment lands study 
in consultation with the 
community, businesses, 
landowners and others in 
terms of floor space for 
commercial, retail and 
industrial land uses. 

 
Prepare guidelines for 
assessing rezoning 
proposals in industrial and 
urban services land in the 
context of jobs growth. 

 
Regularly review 
employment land needs 
in response to retail 
expenditure per person, 
changing technologies, work 
practices and sector profiles. 

Employment lands study to 
plan for sufficient land for 
future employment growth. 

 
Guidelines for assessing 
rezoning proposals in 
industrial and urban services 
land include a reasonable 
business/employment 
component. 

 
Employment lands study 
reviewed every five years. 
Retail expenditure per 
person overview prepared to 
guide land use planning and 
assist business owner and 
investors 

Prepare Retail expenditure 
per person overview for 
EDAC by December 2019. 

 
Complete employment 
lands study by mid-2019. 

 
Finalise guidelines for 
assessing rezoning 
proposals in industrial and 
urban services land in 
2018. 
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THEME 2. 
Attractive and healthy places to work live and invest in – day and night 

 
Planning for and delivering economic growth and job creation must respect the unique relationship between 
people and the environment of each centre. Centres need to be attractive and healthy places for residents, 
workers, students and business investors – they should be clean safe and, where possible, offer green 
space and opportunities for physical activity. Where appropriate there should to be local opportunities for 
night-time entertainment, dining and other recreational pursuits. 

 
Investors need to see opportunities for growth, and there needs to be openings for new small business 
owners. Planning for local centres should aim to increase local economic productivity, and make sure each 
centre reflects its local community to help the people who live, work and study there feel like they belong. 

 
This theme will be delivered through the following goals and actions: 
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Goal 

 

Actions 

 

Outcomes 
Priority Works 
Program Initiatives 
(2018-2019) 

4 Better 
understand and 
influence the 
provision of 
local housing to 
reflect the range 
of incomes and 
the needs of all 
workers 

Survey health care workers 
to better understand their 
housing needs. 

 
Include policies that 
encourage a greater supply of 
housing diversity and choice 
in the new housing strategy. 

 
Incorporate the results of 
the housing strategy into the 
Standard Instrument Local 
Environmental Plan (LEP) 
and Development Control 
Plan (DCP), and Council’s 
Planning Guidelines. 

 
Advocate for the NSW 
Government to include key 
worker housing for moderate 
income earners in affordable 
housing initiatives. 

 
Advocate to the NSW 
Government to include 
mandatory affordable 
housing requirements in 
Council LEPs 

Health sector housing needs 
survey in partnership with 
health care employers 

 
Affordable housing policy 
allows key workers to live 
locally. 

 
Comprehensive LEP and 
DCP and revised Guidelines 
incorporate results of housing 
strategy. 

 
Representations made to 
the NSW Government on 
affordable rental housing 
and mandatory affordable 
housing requirements in the 
Standard Instrument LEP 

 
Affordable and/or diverse 
housing provided as part of 
Council-led development 
proposals. 

Complete health sector 
housing needs survey by 
July 2019 

 
Commence Standard 
Instrument LEP and DCP 
and revised Guidelines by 
July 2019 

 
Commence housing 
strategy by July 2019 

 
Make representations to 
the NSW Government on 
affordable rental housing 
and mandatory affordable 
housing requirements 

  Ensure Council-led 
development proposals 
incorporate, where feasible, 
options that support affordable 
and diverse housing. 

  

5 Build on a ‘local 
community 
lifestyle’ 

Regularly undertake town 
centre satisfaction surveys 
to understand  lifestyle 
values and to measure 
resident, business and visitor 
satisfaction. 

 
Review place-making and 
economic development works 
program to respond to town 
centre satisfaction survey 
results. 

 
Continue to provide 
resources, spaces and 
programs that stimulate social 
and cultural activities and 
support collaboration and 
creativity by individuals and 
groups. 

Town centre satisfaction 
survey undertaken each year 
to measure different centres’ 
lifestyle values. 

 
Responsive works program 
builds on the local community 
lifestyle. 

 
Opportunities exist for social 
and cultural economic 
development activities that 
are reflective of the lifestyle 
of a place. 

Establish works program 
and deliver suitable 
projects and events. 
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Goal 

 
 
Actions 

 
 
Outcomes 

 
Priority Works 
Program 
Initiatives 
(2018-2019) 

1 Understand 
and review 
the diversity 
and values 
of individual 
centres and 
take actions to 
improve their 
attractiveness 

Undertake regular values and satisfaction 
surveys to measure resident, business 
and visitor views. 

 
Review, expand, update and reconsider 
the Centre Snapshots (Section 8) as data 
becomes available. 

 
Prepare and publish a town centres 
improvement program that  informs 
and prioritises improvements as part of 
Council’s capital works program. 

Town centre satisfaction 
survey is issued annually 
to understand any 
changes in terms of the 
diversity and values of 
each centre. 

 
Centre snapshots are 
created for all 
neighbourhood centres in 
2019 and updated (as a 
minimum) as Census data 
is released. 

 
Council’s capital works 
program responds to the 
values and priorities of 
each centre. 

 
Riverwood Planned 
Precinct includes 
employment opportunities 
for residents. 

 
Hurstville urban design 
strategy and works 
program builds on the 
centre’s cultural vitality 
and capacity to be a 
regionally significant retail 
and dining precinct. 

 
A master plan for Beverly 
Hills is consistent with 
its role as a dining and 
entertainment hub. 

 
Design Review Panel 
advice contributes to the 
character and 
attractiveness of each 
centre. 

 
Each centre (as relevant) 
has a digitised and 
accessible documented 
history. 

Informative and 
attractive hoarding 
banner to 
Hurstville Central 
Plaza (February 
2018). 

 
Draft centre 
snapshots for all 
neighbourhood 
centres by July 
2019. 

  Create and market Hurstville’s unique 
identity and identify innovative programs 
to transform its economic and cultural 
potential. 

 
Work with the NSW Government and 
Canterbury-Bankstown Council on the 
orderly development of Riverwood as a 
Planned Precinct and identify tailored 
employment options during and after 
development. 

Commence 
the centres 
improvement 
program by July 
2019. 

  Prepare an urban design strategy for 
Hurstville that builds on its unique cultural 
character and potential as a regionally 
significant retail and dining destination. 

 

  Prepare a master plan for Beverly Hills 
that is consistent with its role as a dining 
and entertainment hub. 

 

  Utilise Council’s Design Review Panel to 
provide independent and expert advice 
on the design quality of planning 

 

  proposals and multi-storey developments 
that meet the review criteria. 

 

  Digitise and enhance access to the LGA’s 
documentary heritage by centre. 

 

  Provide opportunities for people to 
contribute to local culture and heritage 
programs that encourage the collection 
and co-creation of local stories, including 
from new and emerging communities. 

 

 

 

Goal 

 
 
Actions 

 
 
Outcomes 

 
Priority Works 
Program 
Initiatives 
(2018-2019) 

2 Provide people 
with access 
to active 
and passive 
recreation 
facilities, and 
greener places 
in each centre. 

Use Council’s Open Space and 
Recreation Strategy to inform the 
provision of access to greener places 
across key centres. 

 
Prioritise the delivery of additional open 
space within Hurstville. 

 
Explore opportunities for additional uses 
of Jubilee Oval for people living and 
working nearby. 

 
Look at opportunities to increase the use 
and activation of open space adjacent to 
Riverwood Town Centre. 

 
Implement outcomes of the Cool Places: 
Urban Oasis project in Riverwood and 
other town centres. 

A centre-wide program of 
capital works and service 
adjustments respond 
to the Open Space and 
Recreation Strategy and 
town centres satisfaction 
survey. 

 
The town centres 
satisfaction survey 
measures whether 
residents and workers in 
each centre feel they have 
access to green space, 
informal physical activity 
or sports and recreation 
facilities. 

 
Consultation on Jubilee 
Oval identifies additional 
use by surrounding 
residents and workers. 

Complete 
Hurstville Central 
Plaza by July 2019 

 
Commence 
consultation on 
Jubilee Oval’s 
additional uses in 
2018 

   Consultation on Keppel 
Ave Reserve, Riverwood 
identifies improvements 
or uses most valued by 
surrounding residents and 
workers. 

 

   Tree canopy across LGA 
and in individual centres is 
enhanced. 
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Goal 

 
 
Actions 

 
 
Outcomes 

 
Priority Works 
Program 
Initiatives 
(2018-2019) 

3 Plan for 
suitable 
centres to have 
night-time 
entertainment, 
dining 
and other 
recreational 
opportunities 

Undertake a night-time economy study to 
identify and measure night-time activities 
and potential economic or other actions 
for new Council plans, policy directions or 
investments by Council. 

 
Through the Study, consider the use of 
existing Council facilities and premises 
after hours. 
Develop a strategy and action plan based 
on the night-time economy study. 

Night-time economy study 
confirms suitable centres 
to develop and support a 
night-time economy. 

 
A strategy and action 
plan support the study 
and its implementation is 
promoted by an influential 
champion. 

Commence the 
night-time 
economy study in 
2019 

   
Establish a night-time economy study 
champion at Council to oversee its 
implementation. 

Restaurants, cafes and 
bars are promoted. 

 

  Investigate an eating and dining guide 
to promote local restaurants, cafes and 
bars. 

  

4 Create and 
support events 
and initiatives 
to bolster the 
local economy, 
promote each 
centre’s unique 
identity and 
support local 
residents, 
workers and 
students. 

Initiate, facilitate and support events that 
build on each centre’s character and 
connect residents, community groups, 
investors and/or businesses. 

 
Investigate, produce or support place- 
making events that engage communities 
and build a vibrant night-time community 
in appropriate centres. 

 
Investigate cultural festival options to 
showcase the area’s environmental and 
green space assets. 

Annual events program 
delivers a minimum of four 
place-based economic 
development events a 
year 

Hurstville 
Makeover Month 
(April 2018). 

 
Kogarah ‘Noons 
with Tunes’ family 
and worker event 
(November 2018) 

  Develop and implement a cultural place 
management and activation program 
for Hurstville as the cultural heart of the 
LGA. 

  

 

 

Goal 

 
 
Actions 

 
 
Outcomes 

 
Priority Works 
Program 
Initiatives 
(2018-2019) 

5 Centres are 
viewed and 
are valued for 
being safe, 
clean and 
healthy. 

Manage public spaces to ensure 
legislative compliance and promote a 
safe and healthy environment for the 
community. 

 
Work with the St George Area Police 
Command to help stabilise or improve 
crime trends in the LGA. 

 
Undertake programs to improve the 
cleanliness, attractiveness and activation 
of the Kogarah CBD. 

 
Undertake programs to improve the 
cleanliness and attractiveness of public 
spaces in Hurstville town centre 

The town centre 
satisfaction and business 
surveys measure views 
on centres’ safety, 
cleanliness and general 
presentation. 

 
Regular cleaning of each 
centre meets community 
and business standards. 

 
Spring-cleaning of all 
centres occurs at least 
four times per year. 

The ‘Big Wash 
Hurstville 
cleaning and 
cleansing program 
(November 2017). 

 
‘Kogarah Clean’ 
cleaning and 
cleansing program 
(March 2018). 

 
‘Hurstville 
Makeover Month’ 
follow-up cleaning 
and cleansing 
program (March/ 
April 2018). 

    Investigate 
humane  ways 
to remove ibises 
from Kogarah 
Town Centre by 
November 2018. 

    Investigate 
regular cleaning 
of Hurstville 
funded under the 
Hurstville Town 
Centre 
Improvement Levy 
in 2018. 

    Undertake a 
compliance and 
education program 
to follow-up on 
cleaning and 
signage programs 
in the Hurstville 
Town Centre in 
2018. 
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THEME 3. 
Growing a progressive, innovative, diverse and productive economy 

 
Georges River LGA includes exceptional economic development locations and connectors. The health 
sector, while already substantial, will grow significantly. Imminent infrastructure improvements will optimise 
these assets. 

 
Council will promote the benefits of place-based economic development to the local community while 
promoting Georges River’s access to the Sydney CBD, Airport and Port Botany – as well as the strength 
and future growth of the health sector – to a broader audience of businesses and investors. 

 
Council can work innovatively with key employers and other economic development partners such as 
education and training providers, to leverage these strengths for an innovative, diverse and robust local 
economy. 

 
A productive and sustainable economy is also about all facets of community life. It requires progressive 
and ambitious thinking on issues such as how to advocate for longer-term infrastructure investment and 
exploring progressive ideas on how to be a significant contributor to the regional economy. 

 
Council intends to work towards a progressive, innovative, diverse and productive economy via the 
following goals and actions: 
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Goal 

 
 
Actions 

 
 
Outcomes 

 
Priority Works 
Program Initiatives 
(2018-2019) 

1 Build a diverse 
and robust 
local economy 

Regularly seek to understand and 
identify current opportunities and 
challenges within the local business 
community. 

 
Establish and maintain relationships 
with multiplier agencies (such as 
accountants and real estate agencies) 
to generate new business leads. 

 
Continue to support local business 
through sponsorship and partnerships 
that recognise business innovation 
and excellence. 

 
Promote the benefits of place- 
based economic development to 
the community through all Council 
communication channels and local 
media. 

A business survey is 
undertaken at least 
every four years to 
identify 
emerging threats and 
opportunities. 

 
A partnership with 
business group(s) 
results in a business 
database to facilitate 
new business leads. 

 
At least four place- 
based economic 
development 
communication and 
promotion initiatives 
each year. 

Create a more 
comprehensive business 
contacts database for 
the LGA to more widely 
distribute surveys and 
promotional material 
and to facilitate broad 
business opportunities in 
2018. 

 
Utilise commercial real 
estate websites and 
relationships with local 
agencies to understand 
vacancy rates in key 
centre commercial and 
retail areas and provide 
to business groups and 
potential investors in 
2018. 

   
Better understand the operations, 
impacts and place implications of 
transient migrant businesses in the 
Hurstville Town Centre and develop 
an appropriate land use planning and/ 
or compliance response. 

Centre-based business 
newsletters offer place- 
based business and 
investment information 
and the opportunity for 
local business 
promotion. 

 
Distribute the first 
business newsletters in 
2019 for Kingsgrove and 
Peakhurst 
Sponsor the St George 
Local Business Awards 

  Provide high quality, affordable and 
economically viable education and 
care across Council’s children’s 
services. 

An LGA-wide retail 
expenditure per person 
overview informs 
investors on local 
consumer habits. 

Entrepreneurs Breakfast 
networking event (April 
2018) Home business 
networking event in 
(October 2018) 

   A discussion paper 
on transient migrant 
businesses issues 
informs an appropriate 
land use and/or 
regulatory response. 

 
Greater availability and 
diversity of child care 
places responds to 
community and worker 
profiles, including shift 
workers. 

Draft a discussion paper 
on transient migrant 
businesses and land use 
issues by February 2019. 

 
Investigate the feasibility 
of a 24-hour child care 
centre by 2019. 
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Goal 

 
 
Actions 

 
 
Outcomes 

 
Priority Works 
Program Initiatives 
(2018-2019) 

2 Better promote 
the LGA’s 
attractiveness 
for investment, 
including 
its excellent 
access to the 
CBD, Airport 
and Port 
Botany 

Identify responsibility within Council’s 
organisational structure to attract and 
promote investment, business and 
trade, a skilled workforce, students 
and visitors for tourism and events. 

 
Prepare a 30-year LGA vision and 
reputation strategy, incorporating a 
strong, well communicated external 
presence and brand. 

City Strategy and 
Innovation Directorate 
oversees centre 
positioning, promoting 
and place-based 
branding 

 
City vision and city 
reputation strategy 
provides the framework 
to promote the LGA into 
the next 30 years. 

 
LGA investment 
marketing action plan 
based on the 30-year 
city vision and city 
reputation strategy 
is drafted with the 
business community. 

 
Partnership with 
business groups 
delivers at least four 
events per calendar 
year to promote 
Georges River as a 
business destination 

 
Kogarah health and 
research hub economic 
innovation plan drafted 
with the participation 
of State agencies and 
adjoining councils. 

Establish Council’s City 
Strategy and Innovation 
Directorate in 2018 

 
Prepare city vision and 
city reputation strategy by 
July 2019 

 
Commence LGA 
investment marketing 
action plan by July 2019 

  Create an action plan with the 
business community to market the 
LGA’s investment  opportunities 
and develop a media strategy to 
promote the LGA’s easy access to 
the rest of Sydney and its suitability 
for new short-term accommodation 
opportunities. 

 
Business information and 
networking event (July 
2018) 

  Build on Kogarah’s healthcare 
and education strengths to drive 
innovation, research, knowledge 
creation and entrepreneurship in the 
centre by developing a Hub Economic 
Innovation Plan that includes: 

 

  • a prospectus to attract business 
investment and jobs 

 

  • an investment attraction program  
  • planning incentives for innovation/ 

start-ups/investors 
 

  • financial concessions (rates, 
contributions, etc.) 

 

  • investment opportunities or 
partnerships 

 

  • lobbying for additional 
infrastructure 

 

  • a focus on biotechnology, medical 
technology, preventative health, 
e-health, medical conferences/ 
training hub or clinical trials. 

 

 

 
Goal 

 
 
Actions 

 
 
Outcomes 

 
Priority Works 
Program Initiatives 
(2018-2019) 

3 Celebrate, 
promote 
and explore 
diversity and 
innovation to 
distinguish 
Georges 
River’s place 
in the regional 
economy. 

Continue to foster links between 
Council and emerging communities 
through engagement activities 
and programs, and by partnering 
with community groups and other 
organisations. 

 
Continue to support the local and 
international student population by 
maintaining safe and welcoming 
spaces in town centres, library 
collections and services that support 
their study needs. 

Partnership with TAFE 
NSW St George is 
expanded to support 
Adult Migrant English 
Program. 

 
Council and other 
available support 
services are promoted 
to local businesses and 
students. 

 
Library collections 
reflect local 
demographic and study 
needs and include 
English literacy and 
digital literacy support 
and socially and 
culturally 
targeted resources and 
programs. 

 
A talent pipeline 
database is established 
with business groups 
to facilitate linkages 
between career 
changes and economic 
opportunity. 

 
Council’s Disability 
Inclusion Access Plan 
is implemented and 
promoted to local 
business to support 
workers and 
volunteers of all abilities 
contributing to local the 
economy and places. 

Trial a social media 
platform to better engage 
with the Chinese business 
community (six-month 
trial during 2019) 

  Continue to provide library services 
and programs that support emerging 
communities to overcome challenges 
including cultural, personal and 
structural barriers to social and 
economic participation. 

 

  Continue to provide safe and 
welcoming spaces for overseas 
visitors and residents of emerging 
communities through the provision of 
relevant library materials, programs 
and information. 

 

  Anticipate and facilitate employment 
transition by partnering with business 
groups to identify a talent pipeline as 
people shift to semi-retirement, career 
changes or volunteering. 

 

  Engage with and support local 
businesses to provide more 
accessible and inclusive services and 
employment opportunities to people 
of all abilities. 
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Goal 

 
 
Actions 

 
 
Outcomes 

 
Priority Works 
Program Initiatives 
(2018-2019) 

4 Help identify 
and fill local 
workforce skill 
gaps 

Liaise with tertiary education 
providers on local skills gap. 

 
Partner with business groups and 
local education and training providers 
to host an annual event that highlights 
and focuses on a dominant sector 
and/or local skill gaps. 

Local skill gaps are 
reviewed and identified 
via current employment 
data and business 
survey results and 
communicated to 
tertiary education 
partners. 

Deliver a skill gap focused 
event by mid-2019. 

  Help the local workforce to seek 
out and participate in formal and 
informal professional development 
opportunities. 

 
Build a culture of learning by 
promoting library materials and 
supporting learning opportunities. 

Ongoing liaison with 
education and training 
providers and business 
groups delivers a skill/ 
sector-focused event 
once a year. 

 

  Continue to advocate for and 
develop best-practice library services 
through building and maintaining 
industry connections and supporting 
professional associations. 

  

  Continue to expand Council’s existing 
program of talks and ideas through 
new partnerships or by obtaining 
sources of funding to develop a new 
program 

  

 

 
Goal 

 
 
Actions 

 
 
Outcomes 

 
Priority Works 
Program Initiatives 
(2018-2019) 

5 The LGA 
has a range 
of transport 
options to 
connect 
people, 
goods and 
businesses. 

Lobby for better commuter car 
parking and manage local parking 
supply, including around rail stations, 
to enhance business vitality and 
encourage public transport use, 
cycling and walking. 

 
Lobby the NSW Government for 
permanent Opal Card Tap On for all- 
day free parking at Kogarah Station. 

 
Work with State agencies to improve 
transport in Hurstville Town Centre 
based on the Hurstville transport 
management and accessibility plan 
(TMAP). 

Council car parking 
strategy for commercial 
centres responds 
to feedback from town 
centres values and 
satisfaction and 
business surveys. 

 
Any TMAP identifies 
solutions for Hurstville 
and Kogarah as 
strategic centres under 
the Greater Sydney 
Region Plan. 

Develop Council car 
parking strategy for 
commercial centres by 
July 2019 

 
Commence integrated 
transport and land use 
plan by July 2019 

 
Commence Kogarah 
TMAP by July 2019 

 
Commence Hurstville 
TMAP by July 2019 

  Draft an integrated transport and land 
use plan, including a 20-year precinct 
plan as part of Future Transport 2056, 
for public exhibition. 

  

  Develop a TMAP for the Kogarah 
Town Centre and surrounds that 
references the transport and access 
needs of patients, visitors, students 
and workers to the Kogarah health 
and education precinct. 

  

  As part of any TMAP work, investigate 
transport links including pedestrian 
and bike links to other centres within 
the LGA 

  

  Develop and implement a car parking 
strategy for commercial centres that 
identifies critical local infrastructure 
needs. 
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CENTRE SNAPSHOTS 
 

Kogarah – ‘Health and Knowledge Hub of the South’ 

Population 6811 
(estimate for 2016, excluding 
Kogarah Bay – Carss Park) 

 

 
Kogarah in the 1800s was known for producing 
healthy produce - fruit, vegetables and oysters for 
the Sydney market. St George Hospital originally 
established in the 1890s, later became a teaching 
hospital then, following significant investment, 
became a major tertiary teaching hospital. 

 
People living in and working in Kogarah enjoy 
exceptional road and rail access to the Sydney CBD 
and Sydney Airport. Kogarah is ranked as the 16th 
most accessible centre in Greater Sydney.7 

 
Home to numerous schools, a teaching hospital 

Population to increase by 2.4% each year from 2016 to 2036, higher than the 1.6% for 
Greater Sydney 

 
 

Where people were born 
(with a comparison to the Greater Sydney) 

 
The adjoining St George Private Hospital, 
established in the mid-1990s, has also continued to 
develop, cementing Kogarah’s position as the major 
health precinct for Southern Sydney. Kogarah is 
also home to the Westpac Innovation Centre which 
includes a specialist IT Hub and the TAFE NSW 
St George Campus. 

and the TAFE, Kogarah is identified as a health and 
education precinct under the South District Plan. 

 
In keeping with its precinct status Kogarah also 
provides health, wellbeing and fitness services and 
facilities including Jubilee Oval, gyms, yoga studios, 
seniors’ fitness and dance classes. With the right 
approach, Kogarah can develop into a world-class 
health and knowledge hub. 

Greece 2.3% 
(compared to 0.6%) 

Nepal 8.9% 
(compared to 0.6%) 

 
China 13.7% 

(compared to 4.7%) 

 

Philippines 4.6% 
(compared to 1.6%) 

 
 
 
 
 
 

India 7% 
Bangladesh 2.1% 

(compared to 0.5%) 
(compared to 2.7%) 

 
 

In Kogarah, 28% of the population are aged between 25 and 34 (the Greater Sydney average is 
16%), whereas only 10% of the population is 65 or over (compared to 14% for Greater Sydney). 

 

Employment 
Home to around 11,800 jobs in 2016; targeted to grow to 16,000 - 20,500 by 2036 

 
2016 top-five industry employers 

    Health Care and Social Assistance: 53.9% 
µ Financial and Insurance Services: 16.1% è 

Professional, scientific and technical services: 5.5% 
£ Public Administration and Safety: 4.8% 
 Education and training: 5.5% 

 
7 Deloitte Australia, Op Cite 
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Kogarah, ranked the 16th 
most accessible centre in 
Greater Sydney 
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Strategic planning context 
Classified as a strategic centre under the South District Plan. Within this, the Kogarah health and 
education precinct will be subject to a Collaboration Area process. 

 
 

Access 
 
 

19km/17 mins to Sydney CBD by road and 19 mins by rail 

5km/9 mins Sydney Airport by road and 16 mins by rail 

 7.7km to the M5 

Adjacent to A1 
 

Opportunities 
 

Short rail and road travel times to Sydney CBD, Sydney Airport and Port Botany, 
with opportunities for investment and growth coming out of the buoyant health 
and education sector 

 
The possibility of an additional tertiary education provider locating 
within the centre 

 
New housing developments could provide a diversity of housing types 
to suit a range of workers 

Ü Better use and activation of existing public spaces within the centre 

Marketing Kogarah for its significant health sector presence and as 
a health-conscious place to work and live in 

 
 

Challenges 
 

The recent trend of jobs growth in the centre not meeting projected targets, 
     particularly the decline in jobs in the financial and insurance services sector 

 

Future land use zonings and regulatory responses that meet the different stages 
of the centre’s expected growth in terms of living, working and recreational 
opportunities 
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CENTRE SNAPSHOTS 
 

Hurstville – ‘Funky, Foodie Hurzi’ 

Population 30,950 
(estimate for 2016, excluding 
Hurstville Grove and South Hurstville) 

 
Forecast Average Annual Population Change 2016-2036: Approx. 1.4% across Hurstville 

The arrival of the Illawarra Railway Line in the 
late 1800s contributed to significant residential 
development and commercial growth in the 
Hurstville City Centre. While this declined during 
the late 1980s, the arrival of new migrants from 
Hong Kong and southern China to live and establish 
local businesses provided a local economic boost. 
Over the course of the following decades this new 
community has revived Hurstville’s fortunes. 

Affectionately referred to as ‘Hurzi’ by the increasing 
proportion of young and young-at-heart locals, 
Hurstville today features a vibrant and authentic 
mix of retail and commercial activity with Forest 
Road renowned as an Asian shopping and dining 
destination. 

 
Plans for expansion from Westfield and Club 
Central, the new Hurstville Plaza and a rapidly 
increasing Nepalese born population will further 
build on the centre’s vitality. 

(Hurstville CBD 3.8%) 
 
 

Where people were born 
(with a comparison to the Greater Sydney) 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

(compared to 0.8%) (compared to 0.6%) 
 

25% of the population is aged 25 to 34, is a significantly higher proportion than the Greater Sydney 
average of 16.1%. 

 
Employment 
Home to around 11,600 jobs in 2016; targeted to grow to 15,000 - 20,000 by 2036 

 
2016 top-five industry employers 

Retail trade: 19.8% 
Health care and social assistance: 14.7% 

Ã Public Administration and Safety: 12.6% 
µ Financial and Insurance Services: 10.2% 

Accommodation and food services: 9% 
 

8 https://www.realestate.com.au/neighbourhoods/hurstville-2220-nsw 43 42 

If you’re after a city that 
is away from the city 
Hurstville is for you 8 

Nepal 7.3% 
(compared to 0.6%) 

China 38% 
(compared to 4.7%) 

Hong Kong 4.1% Indonesia 1.8% 
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Strategic planning context 
Classified as a strategic centre under the South District Plan. 

 

Access 
 
 

21km/26 mins to Sydney CBD by road and 22 mins by rail 

7.9km/17 mins Sydney Airport by road and 18 mins by rail 

 3.5km to the M5 

Opportunities 
 

Promoting, branding and building the centre’s reputation as a destination main 
street and the cultural heart of Georges River 

 
Existing restaurants, cafes, theatre, pubs and clubs to create a stronger night time 
economy 

 
Less than 30-minute commute to the Airport and Sydney CBD 

 
 

Challenges 
 

The transient nature of some new migrant-based businesses 

 Changing trends and technologies in retail 

Keeping the centre clean and presentable 

\ Comparatively high unemployment rate 
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CENTRE SNAPSHOTS 
 

Riverwood9 – ‘Quirky and Cool’ 

Population 6,155 
(estimate for 2016) 

 
 

With the population growing by 1.3% a year to 2036 
During World War Two, the area known as 
Riverwood was used as a US military hospital. 
It was then used for emergency accommodation 
during the post-war housing shortage, and was 
later developed mainly for public housing, with local 
streets named after American presidents. 

 
More recently, but still consistent with the area’s 
modern history, Washington Square is home to a 
new residential development just outside the LGA’s 
boundary and adjacent to 

social housing. Newer residents to the area are 
driving a shift in the retail mix of Riverwood. 

 
The centre is known for number of iconic local 
businesses such as Club Rivers, Conca D’oro 
Reception Centre and Miss America’s Pop Up Diner. 

 
Additional large-scale urban renewal projects slated 
for the area will create further opportunities for this 
lively and quirky centre. 

 
 

Where people were born 
(with a comparison to the Greater Sydney) 

 
 
 

China 17.9% 

 
 
 
 
 
 
 
 
 
 
 
 
 
 

(compared to 0.8%) (compared to 0.6%) 
 
 

25% of the population is aged 25 to 34, is a significantly higher proportion than the Greater Sydney 
average of 16.1%. 

 
Strategic Planning Context 

 
Identified as a local centre in the South District Plan and noted for the Planned Precinct and 
Communities Plus work that includes a major urban renewal project by the NSW Land and 
Housing Corporation10. 

 
Access 

 
20.5km/37 mins to Sydney CBD by road and 38 mins by rail 

11.6km/21 mins Sydney Airport by road and 21 mins by rail 

 4km to the M5 
 

9 Riverwood that falls within GRC boundary 
10 Initial new housing development falls within Canterbury Bankstown LGA 47 46 

Riverwood centre 
is known for 
its iconic local 
businesses. 

(compared to 4.7%) 

Hong Kong 3.2% Indonesia 2.3% 
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Opportunities 
 

Business investment opportunities as major urban renewal projects are planned and 
delivered 

 
The area’s modern history can be part of its branding and place-making 

 
Existing green spaces 

 
Affordable housing through the Planned Precinct process for key workers employed 
across the LGA 

 
 

Challenges 

\ Comparatively high unemployment rate 

 Local education and training needs of the existing and emerging population 

Vulnerable residents and businesses need supporting as the area is renewed. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

48 49 
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Hong Kong 2.8% 
(compared to 0.8%) 

Italy 2.2% 
(compared to 0.8%) 

Vietnam 2.2% 
(compared to 0.8%) 
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CENTRE SNAPSHOTS 
 

Kingsgrove – ‘The up and comer’ 

Population 3,774 
(estimate for 2016 within 
LGA boundary) 

 
Population up to 4,246 by 2036 

From the early 1900s until recently Kingsgrove was 
well known for the ‘Mashman’ pottery business that 
produced building products for Sydney’s Federation 
building boom. Following a national decline to the 
manufacturing sector, Kingsgrove now features 
several new unit developments on the site of the 
original Pottery. 

 
While the remaining Kingsgrove industrial and urban 
services lands will be retained as a valuable precinct 
for local jobs and investment, the surrounding 
residential areas are experiencing an 

influx of young people attracted to the range of 
housing, proximity to well-regarded local schools 
and access to the Sydney CBD, Sydney Airport and 
Port Botany. 

 
 

Where people were born 
(with a comparison to the Greater Sydney) 

 
 
 
 

Greece 4.1% 
(compared to 0.6%) 

 
 
 
 

China 11.6% 
(compared to 4.7%) 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Strategic planning context 
Classed as a local centre in the South District Plan 

 
Access 

 
20.6km/26 mins to Sydney CBD by road and 26 mins by rail 

6km/9 mins Sydney Airport by road and 13 mins by rail 

 1km to the M5 
 
 
 
 
 

11 https://www.realestate.com.au/neighbourhoods/kingsgrove-2208-nsw 
51 

Quiet and peaceful, Kingsgrove sits 
pretty amid the prime lifestyle suburbs 
that surround it. 
50 
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Opportunities 
 

Better promotion of the centre’s location next to the M5 Motorway and the multiple 
public and private transport access options to attract workers, entrepreneurs, and 
businesses to locate, invest and expand. 

 
Industrial area contains larger land holdings that could suit a broader range of 
employment including business parks, freight and logistics, and/or high technology 
industry type land uses 

Kingsgrove industrial area 
is adjacent to the M5 and 
the East Hills railway line 

 
 

Challenges 
 

u Residential demand for industrial and employment generating zoned land. 

Working across three councils to achieve positive place-making outcomes 
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CENTRE SNAPSHOTS 
 

Peakhurst – ‘Where families work, live and 

Population 10,812 
(estimate for 2016) 

 
 

Increasing to 14,665 by 2036 
Forestry and orchards were the earliest industries 
in the Peakhurst area. After World War Two, land 
was set aside to build an industrial precinct on the 
southern side of Boundary Road with many new 
businesses providing products and services to the 
new aero industry that arose out of the expansion of 
Sydney Airport and Bankstown Airport. 

 
Today, Peakhurst Industrial Precinct is the largest 
industrial zoned area in Georges River LGA, with 
almost 3,500 workers. The area includes a broad mix 
of industrial land uses, as well as community uses, 

bulky goods retailing and the recent addition of 
Mortdale Plaza shopping centre that includes retail 
shops and a supermarket. 

 
Despite the dominance of a productive industrial 
precinct, the area is also known for its broader 
family- friendly vibe with significant green spaces 
including Peakhurst Park sporting hub, the 
expansive Gannons Park and Hurstville Golf 
Course. 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

27.4% of people are aged 60 or over, compares to a 19% average for Greater Sydney. 
 
 
 

Strategic Planning Context 
 

A local centre in the South District Plan and identified as one of the District’s ten largest 
industrial and urban services precincts. 

 
Access 

 
27km/35 mins to Sydney CBD by road 

13km/17 mins Sydney Airport by road 

 3km to the M5 
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Peakhurst - a productive industrial 
precinct with a family-friendly vibe 
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Where people were born 
(with a comparison to the Greater Sydney) 

Former Yugoslav 
Republic of Macedonia 1.2% 

(compared to 0.2%) 

China 7% 
(compared to 4.7%) 

Greece 1% 
(compared to 0.6%) 

Egypt 1.4% 
(compared to 0.4%) 
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Opportunities 
 

Branding and marketing the Peakhurst Industrial Area as an attractive light industrial 
and urban services location for Southern Sydney based on its early industries and 
surrounding green spaces 

 
Redeveloping or amalgamating underutilised sites to create new 
employment-generating opportunities 

 
 

Challenges 
 

 
uuu 
uuu 

Managing parking issues for employees and customers 
 
Managing interface issues with surrounding residential development 
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CENTRE SNAPSHOTS 
 

Beverly Hills – ‘ Beverly Hills 2209 
- the place for a movie, a wine or to dine’ 

Population12 11,163 
(estimate for 2016) 

 
 

Expected to increase to 12,134 by 2036 
Development of Beverly Hills followed the opening 
of the East Hills railway line in 1931. New residents 
successfully lobbied for the glamorous name - 
particularly famous at the time as THE home of the 
movie stars. 

 
The Beverly Hills of today is a night- time dining 
and entertainment hub featuring dozens of cafes, 
restaurants and takeaways along King Georges 
Road offering Asian, Mediterranean, European and 
modern Australian cuisines. True to its name, the 
town centre also hosts a cinema showing a mix of 
mainstream and independent movies. 

Surrounded by a choice of high-demand housing 
ranging from red brick bungalows to modern multi- 
unit apartments, Beverly Hills is the happening 
north-western gateway to Georges River. 

 
 

Where people were born 
(with a comparison to the Greater Sydney) 

 
 
 
 

China 3.9% 
(compared to 4.7%) 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Access 
 

23.7 km/32mins to Sydney CBD by road and 33 mins by rail 

12.9km/8 mins to Sydney Airport by road and 16 mins by rail 

 500m to the M5 East 
 
 
 
 
 
 
 
 
 
 
 

12 Includes the portion of the suburb of Narwee within the Council boundary 
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‘‘Eat a different cuisine every night of the week at this multicultural neighbourhood’’ 12 
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Hong Kong 2.8% 
(compared to 0.8%) 

Greece 1.9% 
(compared to 0.6%) 

Egypt 1.3% 
(compared to 0.4%) 
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Opportunities 
 

Marketing and urban design improvements to build on a ‘Hollywood Boulevard’ 
theme 

 Access to M5 and as the northern gateway to Georges River LGA 

 The existing night-time economy 
 

Challenges 

\ 
""" 
""" 

 
An above average unemployment rate 

 
An appropriate master plan is needed to address the six-lane road dissecting the 
centre 
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The North Western gateway 
- M5, King Georges Road 
and East Hills railway line 
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CENTRE SNAPSHOTS 
 

Ramsgate-Beverley Park 
– the Established Foreshore Beauty 

Population 2,422 
(estimate for 2016) 

 
 
 

Where people were born 
Bordered by green space to the west and east and 
not one but two local foreshore options, Ramsgate– 
Beverley Park provides plenty of lifestyle options for 
workers, residents and visitors. 

 
The area is home to a more mature and established 
population. When residents aren’t enjoying 18 

holes at The Park, they could be visiting the 
Kogarah or Botany Bay foreshores, or heading to 
the Ramsgate shopping strip with its many personal 
care options including skin care, hairdressing, spray 
tanning, and even specialist brow shaping services. 

St George Leagues Club and Calvary Hospital 
within this scenic area already provide employment 
opportunities and local services, with the potential 
for these to increase in the future. 

(with a comparison to the Greater Sydney) 

 
 
 
 
 
 
 
 
 
 

Access 
 

18 km/22 mins to Sydney CBD by road 

6.8km/12 mins Sydney Airport by road 

 1km/10 mins on foot to Botany Bay foreshore 

 
Opportunities 

 
Better connections to the rest of Sydney via Stage 1 F6 extension to new M5 
Motorway and WestConnex 

 
St George Leagues Club redevelopment, particularly additional child care places for 
key workers 

 

Additional rehabilitation and aged care services and employment opportunities at 
Calvary Hospital 

 
Marketing as ‘the’ place for personal care in the South District 

 
63 

Beverley Park-Ramsgate 
– the established foreshore beauty 
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Greece 5.2% 
(compared to 0.6%) 

Egypt 1.2% 
(compared to 0.4%) 
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Challenges 
 

Growing a shopping strip divided over two council areas and with competition from 
the revitalised Ramsgate Beach shopping precinct 

    Current and future expansions of Calvary Hospital, and managing parking impacts. 
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APPENDICES 
 

A. Personal commitments to place based economic development 
B. Glossary 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Personal Commitments to 
Place Based Economic Development 
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"I will create more 
local employment" 

- Elaine, WEB Financial & Insurance Services 
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"I will employ more 
people" 
- Laurie Debono, Engineering & Design 
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"I do my yoga 
outdoor once or 
twice a week… I 
promote a healthy 
lifestyle" 
- Anton, Hatha Yoga Space 
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"Clean our shop 
all the time" 
- Carlito , Grocery & Restaurant 
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"Make Belgrave St 
the Paris end of 
Kogarah" 
- Roger Pearce, Hot Desk Heaven 
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"Working in 
partnership with 
local businesses" 
- Oonagh, Kogarah Community Services 
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"Assist business 
with crime prevention 
strategies" 
- Senior Constable Ray Kerridge 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

80 81 

http://www.georgesriver.nsw.gov.au/


 

WWW.GEORGESRIVER.NSW.GOV.AU Georges River Council Economic Development Strategy 2018-2022 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

"Design a community 
funding program 
through a local 
business loyalty 
solution" 
- Warren, local commuter 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

82 83 

http://www.georgesriver.nsw.gov.au/


WWW.GEORGESRIVER.NSW.GOV.AU Georges River Council Economic Development Strategy 2018-2022 

 
 
 

Acronyms and Glossary 
DA 
Development Application 
DCP 
Development Control Plan 
Greater Sydney 
as captured on Profile ID, includes the 
Central Coast to north, the Blue Mountains 
to the West, and Wollondilly to the South. 
GRP 
Gross Regional Product - a monetary 
measure of the market value of all final 
goods and services produced in a region. 
International Visitor Nights 
the number of collective nights that 
overseas residents arriving in Australia 
intended to stay as visitors in Georges River 
for stays of less than 12 months. ‘Visitors’ 
does not include overseas residents arriving 
for employment purposes. 
KPI 
Key performance indicator 
LGA 
Local Government Area 
LEP 
Local Environment Plan 
TMAP 
Transport Management Accessibility Plan 
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