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in recognition of the 
Biddegal people
Georges River Council acknowledges that the Biddegal people of the Eora Nation are the traditional 
inhabitants and custodians of all land and water in which the Georges River region is situated. The 
Georges River, with its rich resources, natural setting and connections to country, is a place that 
attracted people, and a place where people traditionally gathered.

Council recognises Aboriginal people as an integral part of the Georges River community and highly 
values their past and future social and cultural contributions.

Georges River Council acknowledges that our future will always be informed by our past.

We are committed to respecting Aboriginal people as Australia’s First Peoples. We have adopted the 
practice of acknowledging the Traditional Custodians of Country at events, ceremonies, meetings and 
functions.

The Georges River Indigenous Reference Group provides a link between Georges River Council 
and the local Aboriginal community, respecting their right to self-determination and community 
empowerment.
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Preface

2

‘The city is different at night.

It tells another story.

The mix of living, working and playing in the city transforms with the shifting patterns of darkness and 
light, changing our sense of place.

Curiosity, wonder and possibility abound.

The realm of night time emerges as a field for exploration and growth; a huge giant yet to be woken 
from sleep.

Linger longer.  Watch day turn to night and explore the night time experience.’

Lee Cee Jay
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introduction
Note: This Study was developed pre COVID-19 and has been revisited in September 2020 to ensure 
alignment with the NSW government’s Sydney 24 Hour Economy Strategy. 

Background
Globally, cities aspire to provide well-managed, safe, diverse and vibrant urban environments that 
appeal to a broad cross-section of their communities, both day and night.  Night time economies are 
key features of attraction in major cities with several including New York, Buenos Aires and Tokyo 
among several claiming a 24 hour economy that features cafés, supermarkets, cinemas, continuous 
public transport, gyms and place activations giving residents and visitors the freedom to use their day 
unhindered by the restrictions that govern a nine-to-five city.

In light of the Covid-19 global pandemic, the total shutdown in our cities has allowed us the 
breathing space to reimagine a world post pandemic; what we want our town centres to look 
like and how we can make our spaces better, both from a social and economic perspective.  
This Study sets the scene of where we were at the beginning of 2020, pre-pandemic, and 
looks ahead aspirationally through a creative lens towards positive social transformation and 
economic growth.

3

In Australia, night time activity plays an important 
and diverse role in our economy.  ‘Deloitte 
Access Economics’ estimated that the value of 
Greater Sydney’s night time economy in 2017 
was $27.2B, supporting 234,000 jobs with an 
estimated $16B in potential economic uplift and 
associated jobs creation.

Now more than ever, Local Government can help 
to shape vibrant, safe and sustainable night time 
economies by taking a proactive approach to its 
development and management through:
• Economic development and local partnerships
• Placemaking and urban design

• Strategy, policy and research
• Planning and regulation
• Culture and creativity
• Services, infrastructure and safety
• Event Management
• Marketing and Promotion
• Advocating, collaboration and Partnerships

Here in Georges River, whilst not aspiring to a 
24 hour economy (just yet), there is enormous 
potential to grow our night time offering and 
enjoy all the social, economic and cultural 
benefits it has to offer.
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1 Greater Sydney Commission South District Plan
2 The term ‘Good practice’ is used in the context of this Study as 

opposed to ‘best practice’ which connotes an ideal has been 
achieved over time.

Purpose

The purpose of this Study is to examine the 
size and character of the existing night time 
economy in Georges River while investigating 
opportunities and initiatives to enhance activation 
over the next four years.  Legislative frameworks, 
the strategic direction of Council, input from 
industry leaders, good practice approaches to 
activating and managing the night, outcomes 
from local surveys and community interests and 
ideas have been taken into consideration in the 
planning of this study.

The Study focuses on Hurstville, Kogarah 
and Beverly Hills:  Hurstville and Kogarah 
due to their State strategic significance1 and 
Beverly Hills for its existing vibrant night time 
economy.  Actions and outcomes proposed in 
this Study, whilst based around these three 
locations, are designed to be transferable to 
other town centres across the Georges River 
area, whilst recognising these centre’s individual 
characteristics.

These outcomes aim to support and grow a night 
time economy that contributes to the economic 
prosperity and liveability of Georges River’s town 
centres by meeting the needs and expectations 
of the community and local businesses and the 
desires of local and international visitors.

Methodology
The study has been undertaken using the 
following methodology:
• Review of related Plans, Strategies, Planning

Controls and Legislation
• Analysis of resident and worker profiles
• Town centre audits on:

 – Licensed premises
 – Crime data
 – Opal card data and transport
 – Spending data

• Review of national and international trends
affecting the night time economy

• Community engagement
• Review of good practice strategies both

nationally and internationally
• Analysis of opportunities and constraints to

activating key centres
• Development of directions, actions and

implementation plan

Objectives
Successful global cities have a vibrant and 
diverse night time economy.  Evidence shows 
more diverse options lead to a more connected 
and resilient community, help create a more 
inclusive nightlife, improve safety and reduce 
crime.  A great night time economy can transform 
a waning town centre and avert the decline of 
high street retail.

Based on ‘good practice’2 research for 
thriving, sustainable night time economies and 
interpretation in the context of Georges River, the 
key criteria to creating a successful night time 
economy are:
• A safe, well-designed, welcoming and

accessible public domain
• A diverse offering of night time activities and

experiences that cater to all sectors of the
community and attract visitors

• A governance framework supporting the
night time economy ecosystem through
collaborative partnerships

These objectives form the basis for the  
Night Time Economy Action Plan accompanying 
this Study.

4
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What is the Night time economy?

The term Night Time Economy generally refers 
to the mix of business, leisure, social and cultural 
activities and experiences that take place after 
6pm and can be broken down into Core, Non-
Core and Supply sectors.

core Night time ecoNomy
These activities provide primary establishment 
services to night time economy leisure users 
after 6pm.  Overall, it is generally accepted that 
the night time economy is driven by the three 
core areas of Entertainment, Food and Drink*:

Entertainment
• performing arts, music and culture
• sports
• amusement parks and centres
• casinos and other gambling activities

Food
• cafes and restaurants
• takeaway food services

Drink
• liquor retailing
• pubs, taverns, clubs and small bars
• hotels

NoN-core Night time ecoNomy
Establishments that primarily operate during the 
day but may provide integral services to the core 
night time economy are classed as Non-Core 
Night Time Economy activities and include public 
and private transport, accommodation, education, 
policing, health and retail services which make a 
valuable contribution to a vibrant and lively night 
time economy.

SuPPly Night time ecoNomy
As with Non-Core establishments, these tend 
to operate during the day but are part of the 
Core Night Time Economy supply chain through 
the production or wholesaling of food, drink or 
entertainment products for resale.

DAY TIME
6am – 6pm

EVENING
6pm – 9pm

NIGHT TIME
9pm – 2am

LATE NIGHT
2am – 6am

5
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eNtertaiNmeNt
• Performing arts, music

and culture
• Live sports and

recreation activities
• Cinema
• Night clubs
• Galleries and

cultural institutions

hoSPitality
• Accommodation
• Retail Business types
• Clothing
• Book shops
• Homewares
• Department stores

health
• Pharmacies
• Medical centres
• Gyms

traNSPort
• Public transport
• On-demand services

ServiceS
• Dry cleaning
• Beauticians and spas

grocerieS
• Supermarkets
• Convenience stores
• Fresh food stores

Food activitieS
• Cafes
• Restaurants
• Food trucks
• Food markets
• Food delivery services

driNk activitieS
• Bars
• Pubs
• Hotels
• Liquor retailing
• Wine tasting

Source: Sydney 24 Hour Economy Strategy NSW Treasury September 2020

Examples of core night-time 
economy businesses:

Examples of supporting 
night-time businesses:



3 United Nations Department of Economic and Social Affairs 
(2018) 68%: https://www.un.org/development/desa/en/news/
population/2018-revision-of-world-urbanization-prospects.html

4 Forecast id 
https://forecast.id.com.au/georges-river

Why is the Night time economy 
important?
The United Nations project that nearly 70% of 
the world’s population will live in urban areas  
by 20503.

Locally, the NSW State Government has set 
housing targets for the Georges River LGA and 
jobs targets for Hurstville and Kogarah.  The 
housing supply target 2016–2021 is 4,800 
dwellings (including traditional detached and 
attached houses, apartments and granny flats).  
With regard to jobs, the 2016 estimate for 
Hurstville was 11,600 and Kogarah, 11,800. The 
2036 baseline jobs target for Hurstville is 15,000 
– 20,000 and for Kogarah it is 16,000 – 20,500, 
an increase of between 29 – 74 percent.

The Georges River Local Government Area 
population is forecast to grow to 185,346  
by 20364.

With a thriving 24 hour ‘online’ economy and 
flexible work practices becoming more prevalent, 
the number of employees working outside the 
traditional hours of 9 to 5 is likely to grow.

To feed, house and employ people in 
our urban areas, we need to create 
more on the same ‘land’.

8  |  Night Time Economy Study (2021)

This not only applies to physical growth, but 
also growth in the use of time.  It is therefore 
important to make more use of the evening and 
night time to:
• provide jobs
• stimulate the economy
• support creative industries
• celebrate culture
• support community cohesion; and
• improve social inclusion.

Additionally, sociologist Ray Oldenburg cites the 
importance of the ‘third place’ in a community.  
This concept refers to places where people 
spend time:
• First place – home
• Second place – work
• Third place – eg library, shopping centre, art

gallery, coffee shop, bar, church, park, gym,
hairdresser, fast food restaurant.  This is any
place where people congregate outside of
home and work, exchange ideas, have a good
time and build relationships.

The third place is an essential ingredient of the 
night time economy.

A good night time economy offers a range 
of opportunities for providers and users.  
Expanding after dark offerings in the arts, culture, 
entertainment and retail sectors can increase 
productivity and facilitate wealth and job creation 
while contributing positively to the social and 
cultural fabric.

6

https://www.un.org/development/desa/en/news/population/2018-revision-of-world-urbanization-prospects.html
https://www.un.org/development/desa/en/news/population/2018-revision-of-world-urbanization-prospects.html
https://forecast.id.com.au/georges-river
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Who uses the Night time economy?

5 Adapted from Night Time Economy Guide – Sound Diplomacy 
www.sounddiplomacy.com

7

A wide array of residents, businesses, visitors 
and key stakeholders use the night time 
economy5 including those who:
• Enjoy the Night

Diners, clubbers, concert and theatre goers,
shoppers, late night and 24 hour gyms goers,
night sports players

• Work in the Night
Hospitality workers, health care workers,
security staff, creative industry employees,
public transport workers, taxi drivers, retail
workers, warehouse distribution centre
workers, IT and Finance workers

• Manage the Night
Local Councils, police and fire safety,
security industry, health service, social
service professionals.

http://www.sounddiplomacy.com
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Factors contributing to a  
Successful Night time economy
‘A good city is like a good party, people stay longer because they are happy’
Jahn Gehl

Based on good practice research and 
investigation of night time economy strategies 
globally, the factors contributing to a strong night 
time economy include:
• Personal Safety

The perception of risk to personal safety at
night will keep people at home rather than
experiencing their local city.  Good public
domain design using CPTED Principles
(Crime Prevention Through Environmental
Design), public lighting, the presence of
security or police and a good governance
framework to affect positive change coupled
with good transport options, connectivity and a
diverse offering can positively impact people’s
perception to safety.

• Diversity of offer/Things to do
Successful night time economies offer a
diverse range of activities and experiences
including eating, music, performance, dancing,
art, drinking or simply gathering, that attract
every sector of the population regardless of
age, gender, culture, ability or socio-economic
background.

• Access to transport options
Frequent and regular public transport along with
transport options including taxis and rideshare
providers eg. Uber, Ola, DiDi and Shebah,
provide good accessibility to the night time
economy.  Other considerations including the
ability to cycle or walk to and around a centre,
and the availability of car parking impacts the
accessibility of a night time economy.

• Good	wayfinding	and	connectivity
The ‘walkability’ of a centre can be enhanced
by good design and logical, well lit routes and
pathways.  Directional and digital signage
assists to move people around a centre,
leading to places, businesses and activities.
The availability of public wi-fi in cities is now
a necessity in order to encourage people to
stay longer in our centres.  The use of
way-finding apps may also enhance a
positive user experience, providing direction,
promoting local places, events, activities and
business while using local wi-fi.

• Quality public domain design
Our Australian climate heavily influences
the large amount of time we spend outdoors
and quality public domain design can further
influence the amount of time people spend
in local centres.  Public night time events
including festivals, markets, outdoor dining
supported by design infrastructure including
seating, tables, trees and vegetation, shelter,
water and power outlets, public toilets and
free wi-fi all contribute to a positive night
time experience.

• Pop-ups and temporary uses
Activating under-utilised space can bring life
to desolate corners of a public domain and
vacant shopfronts in a centre, enlivening blank
canvases into places of public art, coffee
trucks and pop-up bars, community gardens
and play areas.  The temporary nature of
these activations may encourage people to
visit regularly due to the changing nature of
the activation & also provide an increased
perception of safety with the number of people
enjoying the experience.

• Public art and creative and
functional lighting
Experiential public art, where the user can
engage with the installation, and creative and
functional lighting can influence the amount
of time a person spends time in the public
domain.  Lighting also serves to enhance
the sense of safety and surveillance in
public spaces.

• A good governance framework and
partnerships with local authorities
The goals and desired outcomes for the
night time economy must be reflected in
and supported by Council’s plans, policies
and regulations to consolidate a long term
vision to grow the local night time offering.
Partnerships between stakeholders including
Council, local authorities, government
departments, local business and cultural
and educational institutions creates a strong
foundation and encourages a unified vision for
a successful night time economy.

8
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global megatrends

6 Australian Retailers Association January 2020 
https://blog.retail.org.au/newsandinsights/small-businesses-predict-
major-digital-shift

Released in 2012 and revised in 2015, CSIRO 
Futures’ ‘Our Future World – Global megatrends 
that will change the way we live’ identifies six 
social, economic and environmental megatrends 
that will have a major impact on Australia over 
the next 20 years.  It is important that these 
trends are broadly considered in the context of a 
growing a night time economy in Georges River 
now and in the future.

The megatrends are:
1. More from less

With the earth’s limited supplies of natural
minerals, energy, water and food resources
essential for human survival and maintaining
lifestyles; companies, governments and
communities will discover new ways to
ensure we live within our means.

2. Going, going… gone?
Many of the world’s natural habitats, plant
and animal species are in decline or at risk of
extinction and action taken now is crucial for
their survival.

3. The Silk Highway
Coming decades will see the world economy
shift from west to east and also north to
south with China and India continuing as
economic powerhouses, joined by the
emerging markets in South America and
Africa.  In Georges River, continuation of the
growth in Chinese immigrants and visitors to
the area is expected and will impact on the
demand for a night time economy.

4. Forever Young
While our ageing population has implications
on the healthcare system, a widening
retirement savings gap and rapidly
escalating healthcare costs will see people
retiring later.  This will result in a boon to
Australia’s workforce with older people
sharing their wealth of knowledge which as
yet has been under-exploited.  An ageing
population will impact on the types of
events and experiences offered in the night
time economy.

5. Virtually Here
With the world becoming more connected,
people, businesses and governments are
increasingly moving into the virtual world
to deliver and access services, obtain
information, perform transactions, shop,
work and interact with each other.  Structural
change in bricks and mortar retail has been
fuelled by online competition sparking the
closure of Westfield Hurstville retail outlets
over recent years including Myer, Target and
more recently Australian Geographic.  Almost
half of Australian bricks-and-mortar small
business owners (48%) predict their business
will operate entirely online in the future,
with more than a quarter (26 %) of these
businesses foreseeing this happening in the
next three years*.  Traditional restaurants
and eateries are also feeling the pinch from
online food delivery services like Uber Eats,
Deliveroo, Menulog with some restaurants
closing and others considering ‘Ghost
Kitchens’ for delivery only meals, in order to
cover online demand without the expense of
a lease for large premises with a dwindling
customer base.  The night time economy is
heavily impacted by online purchasing.

Other outcomes of this trend impacting the
night time economy include:
• the ability to work from anywhere/

telecommuting/teleworking (a work
arrangement in which employees do not
commute or travel to a central place of
work, such as an office building and can
work from home, an agreed venue or Third
Places with flexible working hours) and

• ‘background operations’ relating to
the supply chain and logistics enacted
following online sales.  This is particularly
relevant in Hurstville, with a number of
daigous shipping baby formula, health
products and luxury items to China well
into the evening.

9
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6. Great Expectations
This is a consumer, societal and cultural
megatrend that explores the rising demand
for services and authentic, personalised
experiences over products.  Social
relationships will hold increased importance
given the potential for social media and
digital communication burnout and the desire
for face-to-face interaction.  In line with this
trend, Council provides a range of great
places for people to enjoy well into the night.

Another ‘new’ global megatrend to be considered 
in the Georges River Night Time Economy 
Study is the impact of COVID-19 (coronavirus) 
around the world and also on our local economy.  
In order to cushion the blow to businesses, 
the Federal and State Governments have 
provided financial and other relief in the form of 
the Jobkeeper payment, relief for commercial 
tenants, increasing the Instant Asset Write-Off, 
support for apprentices and trainees through 
the JobTrainer package, Licence and permit fee 
waivers, tax relief and small business grants.  
Georges River Council has introduced initiatives 
including:
• Debt Management and Hardship Support for

businesses struggling to meet Council rate
payments

• Support for local business through loosened
restrictions eg. delivery/takeaway opportunities
for food businesses and a relaxation of fees
for food and public health inspections

• Incentives for outdoor dining
• Economic support for business through a buy

local focus
• Online business directory –

www.georgesriverbusiness.com.au
• Recovery Grants Program
• Training and mentoring program and webinar

series to support local business owners

http://www.georgesriverbusiness.com.au
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Night time economy megatrends

More specifically related to the night time 
economy and based in the UK, Night Time 
Economy Solutions, global leaders in night time 
economy management, list five top trends in 
2019.  These trends have been interpreted in an 
Australian context:

1. Food
• ‘Fast casual’ dining – reasonably priced,

quick, easy, consistent, eat within an hour,
taste-filled, world flavours market.

• Sharing of space – The Grounds,
Alexandria is an example of this retail
space sharing, also offering The Grounds
Markets with 80 different stallholders that
alternate weekly encouraging visitors to
discover new local producers.

• Solo dining – a primary driver of growth
in the Australian food service industry for
three consecutive years, this sector now
accounts for over 40% of traffic share
within the industry.
https://www.smh.com.au/lifestyle/health-
and-wellness/youre-not-alone-solo-dining-
is-driving-growth-in-sydneys-food-industry-
20190526-h1erqy.html

2. Experiential activities
• Events – With more people living in urban

areas and public spaces becoming our
‘third places’, in order to foster belonging
in a relentless and ever-changing world,
events provide social interaction and a
sense of community belonging whilst
creating memories for those involved.

• Culture – ‘Lates’ is an initiative supported
and produced by Culture24, a UK charity
supporting arts and heritage organisations
to connect meaningfully with audiences
at night.  The Art Gallery of NSW
commenced a weekly after hours event in
2003, with Melbourne’s Nuit Blanche all

night culture event in 2013 and Culture Up 
Late – Sydney’s first edition of its Summer 
Lates Festival debuting in 2017.  ‘Lates’ 
are events starting after 5pm that take 
place in museums, galleries, libraries, 
archives, heritage and sacred sites & 
historic houses.

• Instagrammable moments – Unique
and shareworthy, people are looking for
interesting, one-off moments in time to
share for likes and affirmation.  Use of
creative lighting, art, sounds, greenery,
and textures can create instagrammable
spaces without a huge financial outlay.

3. Premium low volume high-quality drinks
Beer, wine and spirits drinkers are
consuming less but paying more for higher
quality consumption.  ‘Craft Beer Reviewer’
numbers the craft beer or microbreweries
in Australia at 717, with 91 new breweries
joining the ranks in 2019.  However,
according to the ABS, Australians today are
drinking less alcohol than at any point in the
last 55 years7.  An interesting dichotomy, this
statistic gives weight to the assumption of
drinkers seeking and paying more for higher
quality beverages.

4. No alcohol, no sugar, high taste
People don’t drink alcohol for a variety of
reasons, such as health, faith, choice, culture
and cost.  With a decrease in the amount
of alcohol consumed as stated above, zero
alcohol beverages this summer will see the
biggest sales of non-alcoholic beer yet seen
in Australia, after strong growth over the last
12 months.  Market research conducted in
2019 by Carlton United Breweries found the
average age of Carlton Zero drinkers was
between 25 and 34 and more than 40 per
cent of drinkers were women.

7 Australian Bureau of Statistics, Apparent Consumption of Alcohol 
2017-18, September 2019

10

https://www.smh.com.au/lifestyle/health-and-wellness/youre-not-alone-solo-dining-is-driving-growth-in-sydneys-food-industry-20190526-h1erqy.html
https://www.smh.com.au/lifestyle/health-and-wellness/youre-not-alone-solo-dining-is-driving-growth-in-sydneys-food-industry-20190526-h1erqy.html
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https://www.smh.com.au/lifestyle/health-and-wellness/youre-not-alone-solo-dining-is-driving-growth-in-sydneys-food-industry-20190526-h1erqy.html
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5. Health
The rise of the health conscious consumer 
continues to dominate with Australians spending 
more on healthy eating and an upward trend in 
veganism.  ‘Under the influencers’ (sic) of social 
media, young people like to get (or appear) fit.  
Conversely, however, this age group are more 
likely take drugs or experiment with over counter 
and easily available substances.  In recent 
years, whilst alcohol consumption has declined, 
consumption of ‘party drugs’ has increased as an 
attractive alcohol alternative both financially, from 
a storage perspective, and for a ‘quick fix’.  

From the perspective of night time entertainment 
like nightclubs, this trend has resulted in a 
flow-on effect of reduced alcohol sales in 
premises.  This, coupled with a gradual increase 
in operating costs (rent, regulatory and safety 
provisions) has resulted in the need to innovate 
by creating multi-purpose spaces to supplement 
revenue.  These spaces in turn run classes like 
Zumba, boxing, Dancercise, Clubbercise, host 
pop up food markets, comedy, events, festivals, 
and gaming.  Diversification of these spaces is 
key to operators continuing to have a  
viable business.
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Night time economy 
threats and Barriers
Key trends threatening the night time economy in 
the Georges River area include:
• Drinking at home, fuelled by the price

differential between purchasing alcohol from a
liquor store or supermarket and purchasing at
a restaurant, pub, bar or club.8

• The availability of leisure services online
including movies, sport and gambling services
has increased the attractiveness of home
consumption of leisure.8

• Lack of car parking and reduced night
transport are impediments to visiting a city
at night.8

• Increased residential development in city
centres brings additional people to the city,
however resident noise complaints towards
after-hours entertainment venues impact on
their viability, with some pressured to reduce
hours or even close.8

• The main regulatory tool in the day time
economy is ‘planning’, which works
proactively, however in the night time, it’s
‘licensing’, which works reactively.  Planning
is about place ‘making’, whereas licensing
is about place ‘keeping’.  Local authorities
need to work together to ensure night time
economies are planned effectively.8

• Competition – the vicinity and accessibility of
Sydney CBD and other centres

• The amount of disposable income.  Income
statistics for Georges River are an indicator of
socio-economic status.  The income quartile
method is the most objective method of
comparing change in the income profile of
a community over time. The ‘lowest’ income
quartile was the largest group in 2016,
comprising almost 29% of people aged 15 and
over, compared to 25.5% in Greater Sydney.

Between 2011 and 2016 the biggest growth 
was in the lowest quartile which showed an 
increase of 4,521 persons.  Also reflected in 
the 2016 census, 71.7% of the population earn 
up to $1249 (weekly gross income) compared 
to 66.1% of the population of Greater 
Sydney.  This may be relative to the number 
of university students living in the area pre 
COVID-19, 7.7% compared to 6.1% in  
greater Sydney.9

• Reduction in the number of international
student which have dropped considerably
since the onset of the COVID-19 pandemic.

• Retail vacancies throughout centres can
negatively affect the vibrancy of a place and
sense of belonging to those who live, work in
and visit the area.  People are more unlikely to
visit centres with vacant shops.

• The cost of paying wages at establishments
choosing to increase their operating hours
(revenue offset by expenses).

• The COVID-19 pandemic impacting on retail
and hospitality sectors due to social distancing
restrictions and uncertainty around the easing
of these restrictions.

• Consumer caution in relation to dining out and
socialising post COVID-19

Whilst some of these threats and barriers are 
social trends, others can be positively addressed 
through appropriate governance and planning.

8 Adapted from Philip Kolvin QC, Cornerstone Barristers
9 Profile id Georges River

11
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council’s role in the 
Night time economy

12

Council plays an important role in the cultivation, 
development and management of the Night Time 
Economy as:
Provider 
Offering a range of infrastructure, services, 
facilities, programs and events that meet the 
needs of the community.

Leader 
Identifying key community issues, mobilising 
stakeholders and driving innovative solutions, 
providing direction through planning, strategy, 
policy and practices.

Collaborator 
Supporting, connecting and partnering with the 
community, business and other government 
agencies, delivering tangible benefits to  
the community.

Planner 
Undertaking research, consultation and 
collaboration, implementing regulation to resolve 
identified issues.

Capacity builder 
Working with local business and community 
groups, building their capacity to meet local needs.

Advocate 
Giving a voice to the community and leveraging 
every opportunity to achieve the best  
possible outcome; marketing and promoting 
Georges River.
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georges river – Setting the Scene

Location
Covering 38 square kilometres and located 
around 15 kilometres to the south-west of the 
Sydney Central Business District (CBD), Georges 
River Local Government Area (LGA) is around 
eight kilometres from Sydney Airport and Port 
Botany and 20 kilometres from Parramatta CBD.

Whilst the proximity of Hurstville, Kogarah and 
Beverly Hills to the City is their attraction, it is 
also their Achilles Heel.  Short commute times 
and regular train services means Sydney CBD is 
accessible after hours and provides a plethora of 
places to eat and things to see and do, impacting 
on the decisions of locals and commuters to 
experience local Georges River nightlife.

The challenge is to enhance the night 
time offering so that people initially 
want to visit; and then holding their 
interest so they stay.

Other significant night time economies within a 
30 minute commute of the Georges River area 
include Miranda, Cronulla, Newtown, Bankstown 
and Liverpool.  Despite their proximity to Georges 
River, only Miranda, Cronulla and Newtown are 
among the top six locations where local residents 
spend money on dining and entertainment.

Georges River has a number of key assets and 
strengths including:
• Regional assets – Hurstville and Kogarah

identified as strategic centres in the Greater
Sydney Commission’s ‘A Metropolis of Three
Cities’ Regional Plan and ‘South District Plan’

• Health assets – St George Hospital (a
teaching hospital of the University of NSW),
St George Private Hospital, Waratah Private
Hospital, Hurstville Private Hospital and South
East Sydney Area Health District services,
Microbiome Research Centre

• Educational assets – TAFE NSW
St George campus

• Cultural assets – Hurstville Entertainment
Centre, Hurstville Museum and Gallery,
Hurstville Library and Kogarah Library,
Netstrata Jubilee Stadium 10 Economic Profile ID Report, Georges River Council area 

https://economy.id.com.au/georges-river/employed-
residents?BMID=20&IGBMID=20

• Retail assets – Westfield Hurstville
• Regionally significant NSW Government

assets – Service NSW, Medicare and
Centrelink, NSW Police

• Good access to public transport
• Cultural diversity

Demographics
Demographic data helps to inform policy 
and decision making for the Georges River 
area.  With regard to the night time economy, 
a number of statistical markers can influence 
which audience to target in order to provide 
a meaningful experience for local residents.  
Council events, programs and facilities are 
tailored to respond to the expectations and 
needs of our community.
• Population 158,411
• Local jobs 54,813
• Local businesses 17,148
• GRP $8.21 billion
• Over half of Georges River’s resident workers

have a tertiary qualification.
• There were 84,68010 residents employed

in the year ending June 2019 with 22%
employed locally.  Of those who left the area
for work, 25.8% were employed in Sydney,
7.2% in Canterbury-Bankstown and 6.1% in
the Sutherland Shire.

• Of the 42,487 local workers in the area, 15,726
or 37% also live here, 16.5% come from the
Sutherland Shire, 11.2% come from Canterbury-
Bankstown and 9.8% come from Rockdale.

• There were 54,813 jobs located in Georges
River in the year ending June 2019 with 28.5%
of them being in the Health Care and Social
Assistance sector (compared to Greater
Sydney), 11.5% in Retail Trade and 9.0% in
Education and Training.

• The top three industries for people working
in Georges River are Health Care and Social
Assistance, Retail Trade and Education
and Training.

13

https://economy.id.com.au/georges-river/employed-residents%3FBMID%3D20%26IGBMID%3D20
https://economy.id.com.au/georges-river/employed-residents%3FBMID%3D20%26IGBMID%3D20
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Compared to Greater Sydney, Georges River 
has a higher proportion of residents who:
• Have a higher amount of disposable income

(60% compared to 53.8%)11

• Hold a Bachelor/Higher degree, Advanced
Diploma/Diploma (52.4% compared to 49.7%)
and attend University (40.5% compared to
38.3%)

• Own their home (33.1% compared to 27.7%)
• Live in high density dwellings (29.5%

compared to 23.5%)
• Were born overseas (45.5%) and speak a

language other than English at home (53.5%)
compared to (36.7% and 35.8% respectively)

• Work in the Health Care and Social Assistance
sector (12.1%), with 10.1% in Retail Trade,
compared with 11.6% and 9.3% respectively in
Greater Sydney.

In addition:
• 28.5% of local jobs are in the Health Care and

Social Assistance sector, compared to 11.4%
in Greater Sydney

• 48.8% of our 50,656 households either
couples or single parents with children,
compared to 45.7% for Greater Sydney

Across the LGA, statistics show a higher 
proportion of couples with children (38%) and 
people who own cars (82.6%) compared to 
Greater Sydney (35% and 81.3% respectively).

Between 2011 and 2016 the number of people 
in Georges River born overseas increased by 
19.5%, with the largest changes in birthplace 
countries being China, Nepal, Philippines and 
India.  During the same period, the number of 
local residents enrolled in University education 
rose from 6.1 to 7.7% (+3150).  

The largest changes in the age structure 
between 2011 and 2016 were the ‘Young 
Workforce (25-34)’ +4088 people, ‘Empty 
Nesters and Retirees (60-69) +1975 people, 
‘Tertiary Education and Independence (18-24)’ 
+ 1963 people and ‘Older Workers and Pre-
Retirees (50-59) +1845 people.

With regard to the Night Time Economy, this 
may indicate a greater demand for activities for 
people aged 18-34 and also 50-69.

Night time ecoNomy Study 
locatioNS
The two primary commercial centres in the 
LGA are Hurstville and Kogarah which are both 
identified as strategic centres in the Greater 
Sydney Commission’s ‘A Metropolis of Three 
Cities’ Regional Plan and ‘South District Plan’.  
It is for this reason that Hurstville and Kogarah 
were chosen for this Study, along with Beverly 
Hills, arguably the area’s most vibrant and 
diverse night time economy.

In the Georges River LGA most night activity 
in town centres takes place between 6pm and 
10pm, dependent upon days of the week, 
opening and closing times.  The night time 
economy consists of Core (Food, Alcohol 
and Entertainment) activities and Non-Core 
(Transport, Accommodation, Retail and 
Education Services eg library, TAFE and private 
college) activities.

11 Economic Profile ID Report, Georges River Council area 
https://economy.id.com.au/georges-river/income-sources?IGBMID=
20&BMID=20&sEndYear=2018

https://economy.id.com.au/georges-river/income-sources%3FIGBMID%3D20%26BMID%3D20%26sEndYear%3D2018
https://economy.id.com.au/georges-river/income-sources%3FIGBMID%3D20%26BMID%3D20%26sEndYear%3D2018
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Strategic context and 
local Framework
Georges River Night Time Economy Study has strategic links with a range of State Government and 
Council planning documents:

Strategy/Plan Relationship to Night Time Economy

Sydney 24 Hour 
Economy Strategy

The NSW Government’s 24-Hour Economy Strategy released in September 
2020 will revamp Greater Sydney and help businesses and jobs to recover 
from the impacts of COVID-19.  The report outlines a ‘pathway for recovery’ 
across Sydney’s night scene, with five main ‘pillars’ of action it will take to get 
there, including:
• Integrated planning and place making
• Diversification of night-time activities
• Industry and cultural development
• Mobility and improved connectivity
• Changing the narrative

Specific actions under each pillar make it easier for all operators, owners, 
developers, artists or entrepreneurs to activate nighttime activities in a 
planned and informed way, many involving collaboration with Councils.

A Metropolis of 
Three Cities (2018) 
Greater Sydney 
Commission

The Greater Sydney Region Plan, A Metropolis of Three Cities (Western 
Parkland, Central River and Eastern Harbour City) is built on a vision of three 
cities where most residents live within 30 minutes of their jobs, education and 
health facilities, services and great places.

Objective 9: Greater Sydney celebrates the arts and supports creative 
industries and innovation

Strategy 9.1: 
Facilitate opportunities for creative and artistic expression and participation, 
wherever feasible with a minimum regulatory burden, including:
• Arts, enterprises and facilities and creative industries
• Interim and temporary uses; and
• Appropriate development of the night time economy.

14
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Strategy/Plan Relationship to Night Time Economy

South District Plan 
(2018) 
Greater Sydney 
Commission

The South District Plan provides a 20 year plan to manage growth and 
achieve the 40 year vision, while enhancing liveability, productivity and 
sustainability into the future.

Planning Priority S4: 
Fostering healthy, creative, culturally rich and socially connected communities

Objective 7: Communities are healthy, resilient and socially connected.

Objective 8: Greater Sydney’s communities are culturally rich with diverse 
neighbourhoods.

Objective 9: Greater Sydney celebrates the arts and supports creative 
industries and innovation.

Action 14: Facilitate opportunities for creative and artistic expression and 
participation, wherever feasible with a minimum regulatory burden, including:

a. arts enterprises and facilities and creative industries

b. interim and temporary uses

c. appropriate development of the night-time economy.

Planning Priority S9: 
Growing investment, business opportunities and jobs in strategic centres

Objective 22: Investment and business activity in centres

Action 28: Provide access to jobs, goods and services in centres by:

k. providing for a diverse and vibrant night-time economy in a way that
responds to potential negative impacts

Action 35: Strengthen Hurstville through approaches that:

d. encourage new lifestyle and entertainment uses to activate streets and
grow the night-time economy

Action 36. Strengthen Kogarah through approaches that:

b. encourage new lifestyle and entertainment uses to activate streets and
grow the nighttime economy

Planning Priority S11: 
Supporting growth of targeted industry sectors

Objective 24: Economic sectors are targeted for success.

Action 45: When preparing plans for tourism and visitation, consider:

f. supporting appropriate growth of the night-time economy
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Strategy/Plan Relationship to Night Time Economy

Georges River 
Community 
Strategic Plan 
2018-2028

The Community Strategic Plan is a 10 year plan that outlines Council’s vision, 
targets, main priorities and strategies for achieving these goals and was 
developed around six pillars:

1. A protected environment and green open spaces

2. Quality, well planned development

3. Active and accessible places and spaces

4. A diverse and productive economy

5. A harmonious and proud community with strong social services
and infrastructure

6. Leadership and transparency

Leading for change (2050) paves a strategic path for building a better future in 
the Georges River Local Government Area that will be an accessible, green, 
diverse and innovative place, community and economy.  In 2050, Georges 
River is ‘Connected, Naturally’.
• Diverse

 – A night-time economy requires a diverse range of activities suited to
all ages.

Georges River 
Local Strategic 
Planning Statement 
2040

Underpinned by five themes, Georges River LSPS 2040 will guide land use 
planning and the delivery of significant infrastructure for the LGA over the next 
20 years:
Theme 1:  Access and movement 
Theme 2:  Infrastructure and community 
Theme 3:  Housing and Neighbourhoods 
Theme 4:  Economy and centres 
Theme 5:  Environment and open space

Planning Priority 14: 
Hurstville, Beverly Hills and Kogarah are supported to grow safe night-time 
entertainment, dining and other recreational opportunities.

Key Action 78: Undertake a night-time economy study to identify and 
measure night-time activities in appropriate centres for greater activation

Create Georges 
River Cultural 
Strategy 2019

The Create Georges River Cultural Strategy is an aspirational document that 
sets out the foundations for creating places that reflect the area’s dynamism 
and that will enhance cultural life for the generations to come.  It suggests 
ways to strengthen and embed culture and creativity within the life and fabric 
of place and sets four strategic directions:
• CONNECT Georges River
• CREATE Georges River
• EXPRESS Georges River
• SUSTAIN Georges River

Further Studies, Plans and Strategies
5. Develop a Night Time Economy Strategy for the LGA.
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Strategy/Plan Relationship to Night Time Economy

Georges River 
Economic 
Development 
Strategy  
2018 – 2022

This Strategy takes a place-based approach to economic growth and aims  
to increase the competitive advantage of the Local Government Area in a 
modern economy.  It is guided by three economic themes for the community:

1. Building on local jobs for local people for a local lifestyle

2. Attractive and healthy places to work, live and invest in – day and night

3. Growing a progressive, innovative, diverse and productive economy

Hurstville City 
Centre Urban 
Design Strategy 
(2018)

As the gateway to southern Sydney, Hurstville is a thriving modern centre 
that has organically grown around what is now a major transport interchange. 
This strategy lists a number of potential night time uses for public spaces:

1. Temporary closure of Forest Road to host night markets or
special events
Council already has a plan of management in place for the closure of
Forest Road for the use of special events, such as the Lunar New Year
Festival.  It is proposed that Council create a plan for a smaller section of
Forest Road be able to be closed for more regular night time events.

2. Potential Eat Street within proposed Hurstville Central Plaza
Hurstville Central Plaza offers an excellent opportunity to provide a
curated Eat Street within the public domain at ground level.  Council is
working closely with surrounding landholders to deliver new retail and
outdoor dining opportunities that front the plaza and support further
activity in the centre.

3. Activation of public domain for night time use
Council will consider strategies to activate the public domain for night
time uses through the Night Time Activity Area.  This may include more
permanent strategies such as innovative lighting through the active areas
of the centre, artworks and installations that create interest and deter
anti-social behaviour, and the considered location of various land uses
and activities.

4. Night time active retail
Night time active retail is also proposed through the Night Time Activity
Area. This is to be consolidated to a specific section of the centre to
increase the patronage of shops, and also increase pedestrians on the
street at night times.
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Strategy/Plan Relationship to Night Time Economy

Open Space, 
Recreation and 
Community 
Facilities Strategy 
(2019) 

This Strategy provides high-level direction for community centres, libraries, 
open space, sport and recreation facilities, athletics and aquatic facilities in 
the Georges River area and recommends that open space, recreation and 
community facilities in the Georges River area should be:
• Flexible and multipurpose
• Clustered with complementary uses
• Equitably distributed across and within catchment areas
• Activated and safe

People naturally feel safer in places that are alive with community
activity.  Community facilities and open space should be designed
in accordance with Crime Prevention through Environmental Design
(CPTED) principles.  They should provide a high degree of personal
safety for people entering and leaving the space, especially at night.

• Inclusive and reflective of the whole community
• Part of a connected network
• High quality and sustainable
• Proactively managed

Beverly Hills  
Town Centre 
Draft Master Plan 
(2020)

The Master Plan establishes a vision for the Beverly Hills Town Centre and 
provides an urban design framework for the public and private domain to 
enhance the centre and its immediate surroundings and improve the quality, 
accessibility and amenity of the public domain.

The master plan contains principles and objectives to guide future 
development in the Town Centre to support King Georges Road as an 
active, vibrant and visually attractive day and night destination. In addition, 
development should provide a diverse range of shops, entertainment 
opportunities and services that provide for a diverse range of needs and 
contribute to the both daytime and night-time economies.

Kogarah Investment 
Attraction Strategy 
(2019)

This strategy notes the opportunity for an enhanced night-time economy in 
Kogarah for workers, patients, students and professionals.

Kogarah 
Collaboration Area 
Place Strategy 
(2019)

This strategy notes the limited night-time activities currently in the Kogarah 
Town Centre which does not align with the 24-hour nature of the health and 
tertiary education services in the area. 

It contains a priority to encourage a flourishing culture and night-time 
economy and action to develop a night-time economy strategy for the 
Kogarah Collaboration Area.

Hurstville  
Heart of the City 
Place Strategy 
(2019)

This strategy is an ambitious plan to enhance the Hurstville City Centre, 
empowering it to reach its full potential. It provides residents, workers, 
investors and Council with a set of actions that support the existing character, 
while working towards an exciting and innovative shared vision. 

It contains a priority for a ‘bustling night time economy’ and a number of actions 
such as trialling low-cost initiatives to enable activity after dark, public space 
improvements to encourage night-time economy and improve safety and 
engaging with businesses to facilitate late/outdoor dining and  programming.
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the local Night time economy

Each year the Council of Capital City Lord Mayors commissions a report into the night  
time economy across every metropolitan LGA  
in Australia.  The report for 2018 is based on 2019 Australian Bureau of Statistics data (CABEE 2014-
2018 dataset) and was released in September 2019.  Results for Georges  
River indicate:
• Georges River has a strong Food sub-sector, ranking ninth in employment density among the 88

LGAs analysed.
• Georges River Core NTE represents a similar proportion of the total economy (4.8%) compared to

NSW (4.7%) and Australia (4.7%).  This has remained fairly static over the past four years.
• Within the Core NTE, the Food sub-sector represents a larger proportion of establishments (77%)

compared to NSW (61%), while Entertainment (20%) and Drink (3%) represent a smaller proportion
of establishments.

Food Entertainment

Georges River            NSW

Drink
0%

10%

20%

30%

40%

50%

60%

70%

80%

• Core NTE establishments in Georges River declined between 2017 and 2018 by 3.7% (-29
establishments), with similar losses in employment -3.4% (-170 staff), however turnover grew by
2.2% (+$12M).
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• Entertainment was the only sub-sector to have a growth in establishments.  Despite this,
employment in Entertainment establishments fell by 60 (-5.3%).  While Drink showed the greatest
proportional loss, Food experienced the greatest total loss in the number of establishments (-29)
and employment (-70).
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Night time activations in 
georges river
Prior to the Covid-19 pandemic, Council hosted 
and facilitated events across the LGA in order 
to meet the needs and expectations of the 
community and local businesses and enticed 
local and international visitors to discover and 
experience Georges River.

The following ‘night time’ events were organised 
by Council for the 2019-2020 financial year:
• Music @ Twilight series – 7 August 2019 and

18 October 2019
• Fringeville – 20-22 September 2019, in

collaboration with Sydney Fringe Festival
• Four Fridays of Live Music in Hurstville

Plaza – 4, 11,18,25 October 2019
• Diwali Festival – 2 November 2019
• Magic of Christmas – 1 December 2019
• Australia Day Festival – 26 January 2020
• Starlight Cinema series – 28-29 February

and 6-7 March 2020
• Flash Mob (for Seniors) – 9 March 2020
• Eat/Art Night Markets series – Hurstville,

20 March 2020 and Kogarah, 24 April 2020
(both did not take place)

• Music in the Plaza (for Young people) –
3 April 2020 (did not take place)

• Eat/Art Night Markets Kogarah – 24 April
2020 (did not take place)

External providers also organised indoor and 
outdoor night time events including:
• Foodies and Farmers Market, Peakhurst –

last Friday of each month
• Christmas Night Markets – December 2019
• Goodlife (under 18s event) – 8-9 July 2019

and 1 October 2019
• Bard on the Beach – 14-16 February 2020

Night Markets, whilst a great and successful 
social or community activation, are not 
necessarily a great ‘economic’ activation.  100% 
of stallholders at markets held in Hurstville 
and Kogarah over recent years were not local 
business owners and ran enterprises outside of 
the LGA.  This lack of take-up by local business 
owners may be due to a number of factors 
including stall cost, staffing of a stall in addition 
to their usual business, transport of food from the 
business to the stall or preparation of the food 
on location and uncertainty of weather.  From 
an economic perspective, this lack of take up 
from local businesses resulted in any stallholder 
takings leaving the area.  Consideration needs to 
be given to the basis on which the night markets 
are intended – whether a social/community 
activation or an opportunity for local business to 
market their goods and achieve financial reward.  
Nevertheless, Council’s ongoing support of local 
businesses with the opportunity to staff a market 
stall will continue and greater engagement will 
determine any barriers to be overcome with 
regard to their involvement.

16
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local Spending

Spendmapp is an online application that allows 
users to view real bank transaction data in 
their LGA.  The information provided for this 
application is based on EFTPOS credit and 
debit card transaction data, capturing virtually 
all economic activity within a region and has 
the potential to assist Council to manage, grow 
and diversify the local economy.  To account 
for all other transactions made by non-card 
methods, cash, cheque, B-PAY and direct debits 
Spendmapp weights transaction values using the 
Reserve Bank of Australia’s triennial Consumer 
Payments Survey.

With regard to the Night Time Economy, a ‘Non 
Work Hours’ filter is applied.  These non-work 
hours also include day time weekend spending.

The annual expenditure for Georges River  
LGA from September 2018 – August 2019 is 
outlined below.

the aNNual exPeNditure 
overvieW
Economic activity is split by five Expenditure 
Types including Total Local Spend, which is 
made up of Resident Local Spend and Visitor 
Local Spend; Resident Escape Spend and 
Resident Online Spend.

total local SPeNd
Total spending inside the LGA – the sum of 
Resident Local and Visitor Local Spend.
• Resident Local Spend

Spending by residents and local businesses
inside the LGA

• Visitor Local Spend
Spending by non-residents and non-resident
businesses inside the LGA

reSideNt eScaPe SPeNd
Total spend outside the LGA by residents and 
local businesses (excluding online purchases)

reSideNt oNliNe SPeNd
Online spending by residents and local 
businesses

The Total Local Spend during non work hours 
during this period was $1,535B.  Of this amount, 
the top expenditure categories include:
• Dining and Entertainment
• Grocery Stores and Supermarkets
• Department Stores
• Professional Services
• Transport

$1,217B was spent by Georges River locals 
outside of the LGA, during non work hours, with 
the top locations being:
• Sydney
• Miranda
• Rockdale
• Roselands
• Caringbah

The top categories for money spent outside the 
Georges River LGA during non work hours were:
• Dining and Entertainment
• Discount Department Stores and Clothing

and Textiles
• Grocery Stores and Supermarkets
• Specialised and Luxury Goods
• Transport

17

Annual Expenditure Overview (Sep 2018 – Aug 2019) Non Work Hours

Total Local Spend 
$1.535B

Resident Escape 
Spend

Resident Online 
Spend

Resident Local Spend 
$732.1M

Visitor Local Spend 
$803.2M $1.217B $864M

Source:  Spendmapp
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In the Dining and Entertainment category, the  
top locations where Georges River residents 
spend money during non work hours outside of 
the LGA include:
• Sydney $47.4M
• Miranda $10.2M
• Cronulla $8.3M
• Brighton-le-Sands $6.8M
• Haymarket $6.4M

Of the visitors to Georges River, people  
spending money within the LGA in the Dining 
and Entertainment category come from the 
following locations:
• Bexley $10.9M
• Sans Souci $7.0M
• Kogarah $5.4M
• Kingsgrove $4.4M
• Roselands $3.7M

Resident online spend for this period was 
$1.619B with the top categories including:
• Professional Services
• Travel
• Dining and Entertainment
• Specialised and Luxury Goods
• Other
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tourism

Tourism is an important part of the Australian 
economy.  Tourism Research Australia (TRA) 
runs annual international visitor surveys to 
measure the size and composition of the tourism 
market in each area.  Length of stay is calculated 
in International Visitor Nights.  Information on 
domestic visitors is not available.  Tourism may 
include overseas visitors in the country for a 
holiday, business or education or local day 
trippers visiting the area.  These different types 
of tourists utilize different services within the 

economy, so understanding the different tourism 
markets is important for Local Government and 
business.

Based on the information available, for the five 
years leading up to and including 2018/19, 
on average, the Georges River Council area 
supported 2,347,311 international visitor nights 
generated by 43,400 visitors staying an average 
of 55.5 days.

International tourism statistics from adjoining 
councils provide an interesting comparison:

Five Year Average up to and including 2018/19 Tourism and Hospitality Data

Georges River 
Council

Canterbury 
Bankstown Council

Sutherland Shire 
Council

International  
visitor number

43,400 
(staying an average 
of 55.5 days)

58,524 
(staying an average 
of 37.7 days)

34,578 
(staying an average 
of 18.3 days)

International  
visitor nights 2,347,311 2,191,738 635,615

Reason for stay:
• VFR (visiting

friends/ relatives)
• Holiday
• Education
• Employment
• Business

49.1%
26.1%
16.5%
5.1%
-

45%
32.9%
6.1%
3.7%
9.9%

53.7%
29%
3.5%
-
8.8%

In 2018/19, the total tourism and hospitality sales in each area was:
•	 Georges River Council area $300m
•	 Canterbury Bankstown Council $679.1m
•	 Sutherland Shire Council $1,025.9m

18



30  |  Night Time Economy Study (2021)

Tourism and the night time economy are 
intrinsically related and can be reflected in this 
‘International Visitor Nights’ measure.  Georges 
River has a similar number of International Visitor 
Nights to Canterbury Bankstown, however the 
total tourism and hospitality sales in Canterbury 
Bankstown is over double that of Georges 
River.  Further research would be beneficial to 
determine if this anomaly is a result of visitors 
either remaining home to dine, travelling 
outside the LGA to spend their money on food 
and entertainment, or another reason.  Once 
determined, steps may be taken to address this 
issue, increasing the local spend on tourism  
and hospitality.

Around the world, traditional day time tourism 
activities have been extended into the night, with 
museums, galleries and even zoos staying open 

later – in some cases, all night.  The concept of 
late opening facilitates tourism in several ways:  
it extends opportunities for conventional tourists 
seeking to make the most of short stays, and 
also provides new ways for local residents to 
consume their own cities as tourists.  New York 
City has long been known as ‘the city that never 
sleeps’.  This 24 hour economy is an attraction 
for those who enjoy shopping or dining in the 
middle of the night and is also welcomed by 
tourists struggling to adapt to new time zones.

Of course, Georges River is not New York City, 
and research shows that the bulk of our local 
night time ‘activity’ ends around 10pm, with 
a handful of pubs and clubs licenced to stay 
open until 3 – 4am in the Study subject areas of 
Hurstville, Kogarah and Beverly Hills.
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licenced Premises

Liquor & Gaming LiveData shows statistical data 
about alcohol-related risks in NSW communities.  
This is the same data the Independent Liquor 
& Gaming Authority (ILGA) uses to inform its 
decisions about the approval of new liquor 
licence applications.

An analysis of Liquor & Gaming NSW LiveData 
has revealed Georges River has 169 authorised 
liquor licenses.  Of these, 67 are authorised to 
sell packaged liquor, including 37 packaged 
liquor stores, 15 registered club licences and 15 
hotel licences.  Outlet saturation in the Georges 
River LGA (108.1) is lower compared to NSW 
(201.9) and Major Cities of Australia (176.8).

Outlet Clustering (or density) shows the spatial 
concentration of liquor licences in an area and 

is calculated by averaging the number of liquor 
licences in a 1km radius of each licence within a 
locality.  Outlet clustering in the Georges River 
LGA (16.6) is lower compared to NSW (87.6) 
and Major Cities of Australia (123.7).  Hurstville 
has 31 liquor licences, Beverly Hills has 21 and 
Kogarah has 14.

Georges River is home to three small bar 
licences and interestingly, none are located in the 
three subject locations of Hurstville, Kogarah and 
Beverly Hills.  The three small bars are:
• TJs in Penshurst (coffee shop by day and

small bar by night)
• Skeeta’s Local in Oatley
• Respite Bar in Lugarno
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alcohol related crime occurring 
at Night
In many western countries, night time economies 
are synonymous with alcohol consumption 
(World Health Organisation 2005).  Unfortunately, 
alcohol is a significant contributor towards 
violence in our community with the NSW Bureau 
of Crime Statistics and Research reporting one 

third of non-domestic assaults and one third of 
domestic assaults are alcohol related.

Data from the NSW Bureau of Crime Statistics 
and Research from October 2018 – September 
2019 for Georges River reveals the following:

Alcohol Related Crimes Occurring at Night – Georges River

Offence Number Rate# NSW Rate#

Murder, attempted murder, murder accessory, 
conspiracy, manslaughter 0 0 0.7

Domestic violence assault 273 174.7 195.4

Non-domestic assault 151 96.6 187.6

Robbery with a firearm 0 0 1.5

Robbery without a firearm 16 10.2 11.9

Robbery with a weapon, not a firearm 11 7.0 7.6

Sexual assault 35 22.4 46.3

Indecent assault, act of indecency, other sexual offences 57 36.5 49.4

Break and enter dwelling 103 65.9 134.0

Break and enter non-dwelling 49 31.4 67.2

Motor vehicle theft 92 58.9 95.0

Steal from retail store 63 40.3 62.0

Steal from motor vehicle 293 187.5 267.6

Steal from person 24 15.4 22.8

Malicious damage to property 379 242.5 354.6

Fraud 301 192.6 241.5

Drug offences 252 161.2 282.3

# Rate = number of incidents per 100,000 persons

Source: http://crimetool.bocsar.nsw.gov.au/bocsar/

The two year trend for all criminal offences from October 2017 to September 2019 was STABLE.

All criminal offences were under the NSW State average.
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the Study areas
Hurstville

Located 16 kilometres south of the Sydney 
CBD and recognised as Southern Sydney’s 
regional centre for its geographic, social and 
economic role, Hurstville is an important retail 
destination, with its high street (Forest Road) 
and large shopping centres including Westfield 
and Hurstville Central.  It is a commercial 
precinct centred around Hurstville railway station 
and has a growing health services sector.  Its 
cultural diversity presents tourism and night time 
economy opportunities and these activities are 
supported by good access to the centre by rail 
and bus services.  Improvements to Hurstville’s 
public spaces and better integration of these 
with the shopping centres will help activate 
streets and attract visitors to the centre, creating 
opportunities for local employment and new 
economic activity.

Crime data
Analysis of the NSW Bureau of Crime Statistics 
and Research data for Hurstville reveals for the 
two year trend to December 2019 for crime at 
night was ‘stable’.

Opal Card data and 
public transport
An analysis of Transport for NSW Opal Card Tap 
on/off activity at Stations and bus interchanges 
at Hurstville between 5pm and 6am from 
September 2018 to August 2019 has revealed:

traiN
• The highest number of tap-offs, or people

arriving in Hurstville by train occurred on
Friday, 17 May 2019 with 12,310 activations
followed by Thursday 8 August 2019, with
12,232 activations.  The tap ons from train to
bus on 8 August 2019 were low compared to
average figures (957).  It is therefore assumed
that most of the people that arrived in
Hurstville by train on 8 August remained there
at least for that 24 hour period.

• The highest number of tap-ons, or people
leaving Hurstville by train occurred on
31 December 2018 (New Year’s Eve) with
5,727 activations followed by 5,593 activations
on 14 February 2019 (Valentine’s Day).
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traiN aNd BuS
• The number of people who tapped-off at

Hurstville Station and tapped-on to a bus;
or people arriving in Hurstville by train and
continuing their journey by bus occurred
on Wednesday, 11 March 2019 with 1,193
activations.

• The number of people who tapped off a bus
and onto a train at Hurstville Station; or people
arriving in Hurstville by bus and continuing
their journey by train occurred on Friday 7
December 2018 with 284 activations.

Significantly, there were no Council-run events  
or community consultations held on Friday,  
17 May or Thursday, 8 August 2019.  Club 
Central, however, ran a ‘Member Madness Draw’ 
on Friday, 17 May offering a car and thousands of 
dollars in prizes which may have been the catalyst 
for the high number of arrivals to Hurstville.  With 
regard to Thursday, 8 August (8/8), the number 

eight is considered lucky in Chinese culture.  In 
addition, the 3rd Chinese Food Festival was 
coming to an end and patrons may have been 
accumulating points on their Food Passports 
ready for the lucky draw on 10 August.

Train services from the city TO Hurstville leave 
Central at 4.40am, arriving at Hurstville at 5.01am.

On weekends and public holidays, the first 
service leaves Central at 5.19am, arriving at 
Hurstville at 5.39am.

Hurstville train services from Monday to Friday 
TO the city commence at 4.11am, with the last 
service at 12.42am.

On weekends and public holidays, the first 
service leaves Hurstville at 4.20am, with the last 
service at 12.58am.

NightRide buses replace most train services 
between midnight and 4.30am, stopping at railways 
stations or on main roads near railway stations.

Spending data
An analysis of Spendmapp reveals total spending during non-work hours from August 2018-2019 for 
all of the extended variations of Expenditure Type (including Internal and External Escape and Visitor 
Spend) was:

Notably, the total spend by External Visitor Local Spend (visitors to Hurstville) was the highest.
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Spending for the selected time period by all 15 Expenditure Categories are shown here for Hurstville:

The spend for Grocery Stores and Supermarkets was more than double that of the Specialised 
& Luxury Goods, Discount Department Stores/Clothing & Textiles and Dining and Entertainment 
categories.
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Challenges
• Westfield, being the anchor tenant in

Hurstville, is an inward facing centre and as
such draws shoppers into their centre rather
than outwards towards Forest Road (the high
street) and other retail.

• Forest Road, Hurstville’s ‘high street’
is relatively clean, with regular rubbish
collections and street sweeping, however
many of the shopfronts are in poor condition,
with graffiti, flaking paint and grime covering
the premises.

• Whilst renowned for its Chinese food offering,
many see this as a lack of diversity.

• Hurstville is not seen as a ‘destination’ for
dining, despite the large number of eateries,
cafes and restaurants.

Drivers and opportunities
• Home to a transport hub, good public

transport, a Westfield and a large resident
population, Hurstville has a captive audience
to draw on to grow the night time economy.

• Forest Road is closed annually during
celebrations for Lunar New Year.  There is
potential for regular night time activation using
these same parameters for closure.

• Hurstville Plaza, Memorial Square and
the area adjacent Hurstville Station lends
themselves to activation both day and night.

• Potential for an ‘Eat Street’ along Forest
Road with increased opportunities for
outdoor dining.

• Hurstville is home to a number of laneways
which may be suitable for activation.

• Hurstville Entertainment Centre (Marana
Auditorium and Theatre) are successful
entertainment venues.

• Georges River Council’s revitalisation plan and
increase of space within the city centre.

Community consultation
Of the 160 responses received regarding the 
night time economy in Hurstville:
• 26.3% go out at night weekly and 22.5% go

out at night several times per week.
• The most popular night to go out is Saturday,

followed by Friday and Thursday with 67%
going to restaurants, 51% visiting shops and
38% visiting the movies.

Most people (64%) said the reason they didn’t go 
out more in Hurstville was due to a lack of things 
to do at night.  26% said it was due to parking 
difficulties and 24% said safety and a lack of 
family friendly activities was the reason.  



Not much in the 
way of cultural 
attractions apart from 
Georges River Council 
activities.  Private 
development of music, 
performances and 
comedy should be 
encouraged.

Hurstville should be 
marketed as the Asian hub 
it is – a second China Town, starting 
activities around 4pm so families can 
enjoy and continue into the night, 
ending around 10pm before things get 
out of hand.  Use of the Georges River 
Council logo should be encouraged.

Pubs need 
to be more 
open to the 
street and 
inviting rather than 
pokie factories.
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Two way traffic Park Road and the Avenue.
Refer to Chatswood and Burwood.

Parking is hard.

Live music, small bars 
and street foods.

Shops open til late night.

Hurstville Plaza is 
brilliant at night, 
lighting is exciting.

Close Forest Road 
in Hurstville CBD to 
traffic and make this 
a restaurant precinct.

Make pigeon park a 
usable public space that 
feels safe.Shops should be open late 

to encourage foot traffic 
outside of Westfield.

Family friendly 
restaurants, somewhere 
to get a late night drink or 
dessert.

We need good quality 
Asian restaurants, 
grouped together, not 
scattered all over the 
place.

The new town square already 
looks really grubby, can the anti-
social behaviour be addressed?

Affordable 
events and 
disability 
friendly 
access.

I don’t feel safe there.

The place looks 
seedy, feels 
unsafe and 
poor options for 
food choices.

I love 
the new 
plaza.

More 
cafes, 
not in 
Westfield.

Hurstville is dead 
at night, other than 
food.

Activities in Hurstville 
are minimal if not nil for 
tweens/teens.

The nightlife has definitely improved.  
It’s lovely to see the extra lights that 
have been put in.  I’m especially 
enjoying the added greenery.  I hope 
there’ll be more gardens and possibly 
fairy nights out on trees.

There’s 
nothing to 
do at night.

Treacy St has potential 
to attract people.

Hurstville CBD only has Forest 
Road and nothing else to go to at 
night time.

Not very diverse/
better food variety/
need a variety of 
cuisines.

We call Hurstville 
‘Worstville’ these 
days.

Pretty dirty at times/clean 
the shopfronts.

Increase of 
police patrols. Local business should 

make an effort to attract 
the city’s multicultural 
population rather than focus 
on a single ethnic group. Too Asian centric.

Close Forest Road for 
a night market and live 
music once a month.

More vegan food options.

Other comments included:

When asked what would make them visit Hurstville more at night, they stated:

Night markets/regular 
events in public places

Live music/
performance

Food 
variety

More late night 
shopping Better parking

64% 59% 48% 40% 33%

“

“
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the Study areas
Kogarah

Ranked as the 16th most accessible centre in 
Greater Sydney12, supported by good rail and 
bus services, Kogarah is a centre of medical 
expertise with leading public and private 
hospitals and University of NSW (UNSW) 
presence.  Along with a major TAFE campus, 
Kogarah is also home to Westpac’s GroupTech 
Division, a mix of retail and commercial activities 
and an historical link to the financial services 
sector.  Kogarah has also been identified by the 
Greater Sydney Commission as a Health and 
Education Precinct in the South District Plan.  
Council has recognised Kogarah’s strengths and 
areas of specialisation that set it apart from other 
health and education precincts (as outlined in the 
Kogarah Investment Attraction Strategy) are the 
‘Four R’s’ of:
• Recovery
• Restoration
• Rehabilitation, and
• Regenerative Medicine.

Improvements to, and activation of Kogarah’s 
public spaces will attract workers to ‘linger 
longer’ into the evening.

Crime data
Analysis of the NSW Bureau of Crime Statistics 
and Research data for Kogarah reveals for the 
two year trend to December 2019 for crime at 
night is ‘stable’.

Opal Card data
An analysis of Transport for NSW Opal Card Tap 
on/off activity at Stations and bus interchanges at 
Kogarah between 5pm and 6am from September 
2018 to August 2019 has revealed:

traiN
• The highest number of tap offs, or people

arriving in Kogarah by train occurred on
Thursday 21 March 2019, with 5,436
activations.

• The highest number of tap-ons, or people
leaving Kogarah by train occurred on 31
December 2018 (New Year’s Eve) with 3,162
activations.

12 Deloitte Australia, Op Cite
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traiN aNd BuS
• The number of people who tapped-off at

Kogarah Station and tapped-on to a bus;
or people arriving in Kogarah by train and
continuing their journey by bus occurred on
Thursday, 12 March 2019 with 490 activations.

• The number of people who tapped off a bus
and onto a train at Kogarah Station; or people
arriving in Kogarah by bus and continuing
their journey by train occurred on Thursday,
13 December 2018 and Friday, 14 June 2019
with 197 activations.

Train services from the city TO Kogarah leave 
Central at 5.09am, arriving at Kogarah at 5.28am.

On weekends and public holidays, the first 
service leaves Central at 5.22am, arriving at 
Kogarah at 5.39am.

Kogarah train services from Monday to Friday 
TO the city commence at 4.17am, with the last 
service at 12.41am.

On weekends and public holidays, the first 
service leaves Kogarah at 4.26am, with the last 
service at 12.56am.

NightRide buses replace most train services 
between midnight and 4.30am, stopping at 
railways stations or on main roads near railway 
stations.

Spending data
An analysis of Spendmapp reveals total spending during non-work hours from August 2018-2019 for 
all of the extended variations of Expenditure Type (including Internal and External Escape and Visitor 
Spend) was:
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Notably, the total spend by External Visitor Local Spend (visitors to Kogarah) was the highest and well 
over twice the amount of Resident External Escape Spend (locals spending outside Kogarah).  This 
relates to the sheer volume of workers commuting to Kogarah for employment purposes on a regular 
basis and also the influx of external spending for health services and hospital stays.
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Spending for the selected time period by all 15 Expenditure Categories are shown here for Kogarah:
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The spend for Professional Services more than that of Grocery Stores and Supermarkets, with Dining 
and Entertainment the third highest spend category in Kogarah.
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Challenges
• In 2016, due to timetable changes, the number

of fast train services to Kogarah was reduced
meaning its accessibility was compromised.

• Due to the shift nature of many local workers
and operating hours of local eateries, much
of the working population leave immediately
after finishing their shifts and many venues in
Kogarah are closed after 3pm.

• There is a perception that car parking in the
centre is hard to find, however time limited
parking is available.  It is actually more of an
issue in surrounding streets due to the location
of two major hospitals, a large TAFE and
Westpac office block.

Drivers and opportunities
• The sheer magnitude of workers and students

in Kogarah provides a captive audience for
local business and night time activation.  Over
the past decade Kogarah has experienced
growth in young workers (25-34) moving
into the newer infill developments around
the Town Centre and railway station.  For
this demographic, central to the innovation
workforce, quality of life is associated to
proximity to eateries, retail and social venues.

• A strong coffee culture fuels the Health and
Education Precinct, with the main retail strip
housing more than 10 cafes all within a five
minute walk, making Kogarah the ‘coffee and
café capital’ of the Georges River area.

• The recent opening of Kogarah Clubhouse
(formerly Kogarah RSL), a 2000 square metre
social precinct offers a mix of contemporary
entertainment and dining options, providing a
new social hub where people can connect.

• The Draft Jubilee Stadium Precinct Master
Plan (currently at business case phase)
explores options to provide additional
entertainment, food and beverage options.

• The proximity of Sydney Airport.
• Kogarah is a transport hub with regular

train and bus services running to and from
the centre.

• The Clive James Library and Service
Centre, so named in recognition of his
lifetime contribution to literature and culture,
and his strong connection to the suburb of
Kogarah, provides the potential for night time
activation that may be built on this theme with
consideration given to curating an event or
series of events as part of Sydney Writers’
Festival in 2021.  Activities may be based
around Clive James’ repertoire of creative
achievements and involve literary reviews and
readings, author interviews and other events
similar to his television shows.  Partnering with
local performers, performance groups, writers
and radio 2NBCfm may produce a diverse
offering at the Library.  There is capacity to
have the entrance foyer area available after
hours and have the library section closed
which will work well for these activations.  A
projector system has been set up outside
the Library which would enable facilitation of
activities in the public square.

Community consultation
Of the 71 responses received regarding the night 
time economy in Kogarah:
• 23% go out at night weekly and 18% go out

monthly and 17% go out at night several times
per week.

• The most popular night to go out is Friday
(61%), followed by Saturday (58%) and
Sunday (32%) with 66% going to restaurants,
35% visiting shops and 18% visiting bars.

Most people (77%) said the reason they didn’t go 
out more in Kogarah was due to a lack of things 
to do at night.  49% said it was due to parking 
difficulties and 34% said safety was the reason.  



I rarely contemplate Kogarah as an option 
for going out at night.  There are little night 
time activities so lacks 
atmosphere and people 
making it feel unsafe.

Aim for a  
higher standard 
of restaurant than what’s 
already there – Modern 
Australian, Degustation menus 
(do an outdoor degustation), 
vegan burger joint, indigenous 
restaurant – something that’s not 
typical in Georges River to bring 
in people from outside the area.

A music based restaurant/
venue would be very 
inclusive and invite locals and folk 
from outside the area to enjoy food, 
music and culture – jazz/blues on 
some nights, rock, pop and soul on 
others.  The venue could be used 
as a gallery for local artists to show 
their works in an environment shared 
by creatives.

Extend trading hours for cafes 
around the town centre where 
residential will be less impacted.  
That way businesses can convert 
from cafes in the morning to small 
bars at night.
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Celebrate arts/crafts/days 
of importance including 
local history with markets 
– block off the main
street.

More family friendly 
events would be great, 
outdoor movie nights, 
street markets etc.

More local events and places to 
dine late.

I have tried 
to go out but 
places seem to 
be closed or not 
that appealing.

Comedy nights.

Better and 
more frequent 
train time 
table.

Variety of 
things to do 
and places 
to go.

Night markets with 
food and music.

Late opening hours 
for shops.

Kogarah feels transient, like most 
people are here for work at St George 
and the hospital but the suburb dies at 
night.  It would be great to see events 
that could make people commute to 
Kogarah at night, not just at day.  Night 
tennis would be cool too if Kogarah  
had courts.

It appears safe and not too congested… be open for business in a 
village like atmosphere – no bright lights – mood lighting ok.

There is no ‘centre’ or other congregation 
place, but rather several criss-crossing 
streets.  Also no park that can act as such 
during an event.

McDonalds and 
KFC would be 
fantastic.

Maybe an 
author reading. It would be great to 

see a cool bar pop up 
somewhere/more small 
bars. More CCTV.

The parking is excellent, 
every time I go I can 
find a park.

Outdoor options 
especially in summer 
would be wonderful.

Other comments included:

When asked what would make them visit Kogarah more at night, they stated:

Night markets/regular 
events in public places Food varietyLive music/

performance Small bars Better parking

72% 70%62% 40% 45%

“

“
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the Study areas
Beverly Hills

Beverly Hills is a local centre that has developed 
into a popular ‘eat street’ offering a range of 
different ethnic foods.  With Event Cinemas as 
an anchor tenant and one small supermarket, 
most of the restaurants front King Georges 
Road, south of Beverly Hills Station, mainly 
on the western side, with the east side of King 
Georges Road dominated more with commercial 
services.  Beverly Hills is split by King Georges 
Road, a National Land Transport Network road 
utilised by heavy freight vehicles which causes 
notable impacts on the amenity of the centre.  
Council has prepared a draft master plan for 
Beverly Hills in order to plan for the centre in 
detail.  The vision statement for the Town Centre 
is: “The Beverly Hills Town Centre celebrates its 
existing character while successfully integrating 
a new, modern feel. It provides a safe, inviting 
environment for all, is accessible and well-
connected, and has green streets and open 
spaces to enjoy. 

Crime data
Analysis of the NSW Bureau of Crime Statistics 
and Research data for Beverly Hills reveals for 
the two year trend to December 2019 for crime at 
night is ‘stable’.

Opal Card data
An analysis of Transport for NSW Opal Card Tap 
on/off activity at Stations and bus interchanges 
at Beverly Hills between 5pm and 6am from 
September 2018 to August 2019 has revealed:

traiN
• The highest number of tap-offs, or people

arriving in Beverly Hills by train occured on
Friday 2 August 2019, with 1,488 activations.

• The highest number of tap-ons, or people
leaving Beverly Hills by train occurred on 8
December 2018 with 541 activations.

traiN aNd BuS
• The number of people who tapped-off at

Beverly Hills Station and tapped-on to a bus;
or people arriving in Beverly Hills by train
and continuing their journey by bus was
consistently less than 18 for the entire period.

• The number of people who tapped off a bus
and onto a train at Beverly Hills Station; or
people arriving in Beverly Hills by bus and
continuing their journey by train occurred was
consistently less than 18 for the entire period.
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Train services from the city TO Beverly Hills 
leave Central at 4.20am, arriving at Beverly Hills 
at 4.46am.

On Saturdays, the first service leaves Central at 
4.55am, with the last service at 1.10am.

On Sundays and public holidays the first service 
leaves Central at 4.55am, with the last service  
at 12.10am.

Beverly Hills train services from Monday to 
Friday TO Central commence at 4.08am, with the 
last service at 12.43am.

On Saturdays the first service leaves Beverly 
Hills at 4.28am, with the last service at 12.13am.

On Sundays and public holidays the first service 
leaves Beverly Hills at 4.28am, with the last 
service at 11.28pm.

NightRide buses replace most train services 
between midnight and 4.30am, stopping at 
railways stations or on main roads near  
railway stations.

Spending data
An analysis of Spendmapp reveals total spending during non-work hours from August 2018-2019 for 
all of the extended variations of Expenditure Type (including Internal and External Escape and Visitor 
Spend) was:
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Notably, the Resident External Escape Spend (locals spending outside of Beverly Hills) was the 
highest, followed Total Local Spend (locals spending locally and visitors spending locally).  This may 
be due to the lack of availability and choice of good sized Grocery Stores and Supermarkets in the 
town centre.

Spending for the selected time period by all 15 Expenditure Categories are shown here for Beverly Hills:

The spend for Dining and Entertainment was more than ten times that of the Specialised & Luxury 
Goods, Professional Services and Grocery Stores & Supermarkets categories, which represents the 
current offering.
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Challenges
• King Georges Road, a six lane highway,

divides the restaurant strip.  It has clearways
on both sides in the morning and afternoon
peaks which adversely impacts the
accessibility to local businesses.

• Other than Event Cinemas, Beverly Hills lacks
an anchor tenant.

• Availability of car parking in the vicinity is
an issue, more so since the introduction of
clearways along King Georges Road and
Stoney Creek Road.

• Most premises are cafes and restaurants –
there is not a large retail component.

Drivers and opportunities
• Beverly Hills is home to a range of eateries

and has a reputation as a restaurant
destination.

• There are a number of laneways that may be
activated at night time.

• Vacant land located on the western side
of King Georges Road has potential for
redevelopment.

• Masterplan as an opportunity

Community consultation
Of the 137 responses received regarding the 
night time economy in Beverly Hills:

26% go out at night monthly and 20% go out 
every six months and 17% go out at night weekly.

The most popular night to go out is Saturday 
(69%), followed by Friday (56%) and Sunday 
(29%) with 82% going to restaurants, 62% going 
to the movies and 16% visiting bars.

Most people (66%) said the reason they didn’t 
go out more in Beverly Hills was due to parking 
difficulties.  52% said it was due to a lack of 
things to do at night and 20% said lack of family 
friendly activities.  



Activating 
the lane area 
behind the 
cinema side 
would take the focus away 
from the traffic and create 
a more quiet, ambient 
space for outdoor dining.  
Concentrating the night 
life on the cinema side and 
activating the other side 
for shopping and services 
will remove the barrier of 
crossing the main road.

Capitalise on existing eateries, 
adding community facilities with 
extended hours to support people who 
work through the day eg visit the library, 
have a bite to eat, go for a stroll along 
the boulevard, check out the new pop-up 
art installation in the plaza, do some 
shopping and enjoy the live music.

The Beverly Hills strip 
is tired and old/needs a 
facelift.  It needs more parking (maybe a small 
parking station), a variety of good restaurants 
and cafes, modern and attractive facades and 
family friendly options such as bowling or a 
Timezone

Vehicle traffic is horrendous on  
King Georges Road and makes 
outdoor café style, walking around 
and crossing the road unappealing.  
The noise from the tankers and 
trucks is loud.   
It would be  
great to have  
a protected area 
for outdoor  
dining away from 
traffic and noise.
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More open care/
eatery sit-in type 
outlets, not just 
restaurants.

Traffic needs to be slowed down if 
you intend having outdoor seating 
at restaurants.  More lighting, fairy 
lights in trees and cull the ibis or 
keep footpaths clean.

Please don’t start up night markets –  
it will only exacerbate parking problems.

Because of the traffic, pavement seating 
is not practical for the restaurants on the 
western side of King Georges Road.  The 
areas addressing the laneway on the west 
behind the restaurants could be used as two 
levels of car parking with the restaurants 
extended above.Restrict trading hours 

to 12 midnight.

Lack of variety now with nearly 
all Asian, predominantly Chinese 
restaurants, with no bar options 
other than the pub.  It’s a real shame 
that the German restaurant closed.  
There’s no sense of community or 
cohesion in terms of appearance – 
it’s all pretty drab and random.

Small bars would be 
great for a drink after the 
movies/live music/comedy/
entertainment.

The variety of dining on 
offer is good.  The movies 
are good and the deals 
with restaurants have with 
the movies makes it very 
affordable to go out for 
movies and a meal.

Public transport into and out of 
Beverly Hills is very good but more 
parking is desperately needed.

More public 
activities would 
be good eg. 
outdoor cinema 
at the parks or 
more bars that 
open later.

There is no 
shopping centre at 
Beverly Hills.  I go 
grocery shopping 
after dinner at 
either Hurstville 
or Kingsgrove.  If 
Beverly Hills had 
a local shopping 
centre it will be 
more convenient 
for the residents.

The canal area 
needs urgent 
upgrading and 
beautifying/turn it 
into a car park?.

Some great restaurants/cafes and one 
of the best things about them, and 
which attracts people is that that they 
open till late (past 11pm) especially on 
Friday-Saturday nights.

More variety 
of international 
cuisine, rather 
than strictly of 
Asian origin.

Not much for kids.

Better parking (multiple 
responses) and need more 
disabled parking spots.

Other comments included:

When asked what would make them visit Beverly Hills more at night, they stated:

Night markets/regular 
events in public places

Live music/
performance

Food 
variety Small bars Better parking

60% 46% 45% 48% 67%

“

Have night shopping 
and coffee shops 
that close late.

Please do not encourage bars to start up 
and stay open late.  Beverly Hills is a safe 
strip and increasing alcohol in the area 
will only make it less safe.

Road crossing 
accessibility.

Whatever you do, don’t allow another 
Intencity or Timezone in there as  
it will attract troubled youth and  
illegal activities.



Making it more 
pedestrian 
friendly/
accessible 
would entice 
more people to 
go to Beverly 
Hills at night and during the 
daytime.  The heavy traffic 
and associated noise and 
pollution, made worse by the 
M5, makes Beverly Hills a 
place one passes through as 
quickly as possible rather than 
a place to linger.

The Beverly 
hills strip needs 
1. Parking to
begin with. 2. A
grass area with
seats near the 
cinemas. 3. A 
bowling alley – 
there isn’t one anywhere close 
by. 4. Outdoor entertainment. 
5. Family friendly dining. 6.
Wider footpaths that could cope
with better foot traffic along
with outdoor dining. 7. Modern
aesthetics eg green
wall, lighting.

Underground 
or overpass 
crossings at each end or in 
the middle.  Better multi-storey 
parking.  More market type 
events.  More Greek, German, 
Mediterranean, Middle Eastern, 
Aussie type restaurants.  Too 
many specifically Chinese all 
too close together, more Thai, 
Vietnamese etc. and more 
small bars.

A free parking lot, similar to 
what they have at Brighton Le 
Sands.  Fix the trees in the middle.  
Capitalise on the name ‘Beverly 
Hills’ and give it a LA vibe – 
possibly add a light-up archway sign over the street that says 
‘Welcome to Beverly Hills’ similar to the ‘Welcome to Little Italy’ 
sign in New York City.  No other place in Sydney can boast a 
famous name like that.  Look to Five Dock, Great North Road 
for inspiration – updated main street, added lights to brighten 
the palm trees at night, added advertising flags on street lights 
that can promote local events, more neon lights to make the 
street look more lively.
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Cafes are taking up too much footpath space.  
The footpath contains power poles, parking 
signs, garbage bins.  It all leads to congestion 
as the crowd increases at night.

ATM facilities.

I like it just the 
way it is.

It’s not a very 
attractive place.  
It looks like a 
dump and poor.

Please do 
something about 
the old Pizza Hut 
site.  It’s been 
sitting unused for 
like two decades.

Pedestrian 
Bridge over King 
Georges Road, 
more restaurants 
and more police 
and speeding 
cameras in 
surrounding 
streets.

Make the visits to the 
cinema more cost 
effective; this could be 
tied to spending more in 
local businesses and as a 
result receiving more free 
tickets to the cinema etc.

Provide safer crossings.  
Include safety bollard 
system to prevent cars 
crashing into pedestrians.

The old Pizza Hut site around the stormwater 
drain could be turned into a park with outdoor 
seating and a coffee shop.

Very tired and outdated.  There is no anchor 
or attractor there.  Updated shop fronts.

Safe, don’t feel 
threatened, good choice 
of food and cost.

Why is the old Pizza Hut next to the cinemas 
still desolate after 20 years?  Turn it into an 
outdoor courtyard with seating, greenery and 
live entertainment.  The old cane furniture shop 
has been abandoned for 30 years – turn it into 
a bowling alley for kids and families.

Council needs 
to pressure 
clean the 
pavers, remove 
the ibis birds 
and do the 
gardens more 
frequently to 
make the place 
more attractive.

More variety to make it 
inviting to all cultures.

Events like Swing and Sing that 
was on at Hurstville Plaza, but 
where would you hold them?

The bar is always empty, the 
cinema only has the crappy 
seats and the food options are 
99% Asian food.

More buses 
at night. Crossing the road near the 

station is difficult even with the 
underpass because if you have 
a pram or a disability you have 
to walk to Broadarrow Road or 
towards the cinema to cross as 
there’s a lift only on one side of 
King Georges Road.

Cover the drain between 
the pub and cinemas, 
remove the ibis, keep on 
top of the gardens and 
retaining walls around 
them.  I love Beverly Hills 
– it’s just got a little run
down over the last five
years or so.

Would 
absolutely 
LOVE to see 
a small bar.  
Would also 
like to see a 
dessert bar or 
icecream/gelato 
or patisserie.

“
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key considerations for  
local centres in georges river
Diversifying the 
Night Time Economy
Successful night time economies offer a broad 
choice of activities that cater for a diverse range 
of ages, lifestyles and cultures.  Clusters of 
homogenous offerings can result in a dominant 
culture that is limited, exclusive and unappealing 
to outsiders.  Diversification of offer in the night 
time economy is key to attracting all walks of life, 
regardless of age, gender, cultural background 
or ability and providing a robust and sustainable 
economy, both day and night in Georges 
River.  It is also important to consider that 
nightlife is much more than licensed premises 
and takes place in a variety of public and 
commercial places involving activities unrelated 
to the consumption of alcohol.  Supporting the 
growth of diverse options will provide greater 
accessibility to the city at night and increase 
the overall level of participation.  Examples of 
venues providing diverse offerings include:
• Cafes and restaurants offering something

different to neighbouring establishments
• Venues that have the capacity to host live music
• Pop-up or temporary uses such as events

or markets
• Any business seeking to extend or diversify

their trading hours beyond traditional
9am–5pm

• Small bars
• Retail venues such as bookstores, boutique

clothing stores and music stores who would
like to host forms of entertainment

• Small or medium scale cultural areas such as
art galleries, theatres, studios and auditoriums

• Food trucks or mobile vendors or venues

Late Night Trading, 
Activity Mix Planning 
and Diverse Use
One way to begin building a sustainable night 
time economy is to start with what we have; 
identifying existing opportunities, demands, 
drivers and resources, that with support could 
grow an enhanced and diverse offering eg.
• An existing daytime business trading later into

the night with the same offering.
• An existing daytime business trading later into

the night with a different offering.
• An existing business tackling an existing

market.
• An existing business tackling new markets.

Steering away from the four clichés or ‘usual 
suspects’ of pubs, clubs, (mega) events & 
(micro) pop-ups opens up the potential for 
thinking outside the box, with gyms, retailers, 
childcare & late night bookstores as opportunities 
for activation.  Examples include:
• By day a florist – by night an art gallery
• By day a hairdresser – by night a fashion

collection showing
• By day a bookstore – by night a performance

space for poetry or comedy
• By day a coffee shop – by night a small bar.

Encouraging ‘low impact’ businesses such as 
retail shops to stay open later, is another way 
cities are achieving diversification in their night 
time economies.  Late night trading of retail and 
other low impact business allows for people of  
all ages to frequent centres during the evening 
and additionally serves to meet the needs of 
workers who are unable to shop during traditional 
daylight hours.  The combination of mixed use 
premises and late night trading can effectively 
‘rewrite the night’ creating a vibrant, diverse night 
time economy.

22
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To meet the social and cultural needs of our 
diverse and globally aware community and to 
encourage a wide range of night time activities 
in Georges River, consideration may be given to 
the extension of trading hours and activity mix 
planning for retail premises.

Late night trading for these premises may 
support an economy where residents, workers 
and tourists can access a range of services and 
activities and also provides employment and jobs 
with flexible hours.

Activity mix for these premises may provide 
diversified use of a single premise eg. operating 
as a retail shop during the day and a wine bar at 
night time.

Encouraging a mix of late opening shops and 
businesses including grocery stores, bookshops, 
hairdressers and galleries, as well as licensed 
theatres, pubs, cafes, small bars and restaurants 
in late night precincts will result in diverse forms 
of late night trading attracting a wide range of 
people of all ages and interests and creating a 
safer and more balanced night time economy.

Whilst licenced premises in our centres already 
trade late into the evening, opening hours for 
retail shops are regulated through conditions 
of development consent, typically from 8am 
to 6pm, and require the application of a new 
development consent to extend these trading 
hours.  In contemplation of extended trading 
hours, consideration must be given to managing 
any negative impacts on the neighbourhoods 
in which they are located including excessive 
noise, anti-social behaviour or crime.  With mixed 
use proposals, both uses are required to be 
permissible under the Standard LEP Land Use 
Terms within that zone.

The City of Sydney Council recently updated 
planning controls to provide foundations for 
the growth of Sydney’s night time economy 
into the future.  Sydney DCP 2012 ‘Section 
3.15 Late Night Trading Management’ adopted 
in 2019 provides provisions that do not set 
out to curb or increase potential trading hours 

in a blanket fashion throughout the City, but 
allow opportunities for late night trading hours 
in appropriate locations and with appropriate 
management actions.  They also identify shorter 
operating hours for late night trading in areas 
within a predominantly residential context.   
Longer trading hours are contemplated for 
premises located in places where impacts on 
amenity in residential neighbourhoods are likely 
to be lower and considered capable of being 
adequately managed.

In order to set parameters for the provision 
of these planning controls, premises licensed 
under the Liquor Act 2007 are categorised into 
Category A ‘high impact’ or Category B ‘low 
impact’ depending on patron capacity; and 
Category C premises which includes those that 
do not sell, supply or allow the consumption of 
liquor on or off the premises or hold any license 
under the Liquor Act 2007.  Category C premises 
may include those selling groceries, personal 
care products, clothing, books/stationery, music, 
homewares, electrical goods, businesses such 
as drycleaners, banks and hairdressers.  It 
does not include convenience stores, food 
and drink premises, takeaway food and drink 
premises or gyms in buildings with residential 
accommodation.  Category A, B and C Late  
night trading premises do not include sex 
services premises.

With regard to the impact of noise, the ‘Agent 
of Change’ Principle has been developed.  
Under this system which is already used in 
cities including Melbourne and San Francisco, 
new residential development near existing 
entertainment venues are required to implement 
measures to manage noise impacts from venues.  
Similarly, new entertainment venues are required 
to ensure existing residential properties are not 
impacted from noise.

Investigation into the addition of appropriate 
planning controls to promote late night trading 
across Georges River’s local centres is 
encouraged, along with the potential for the 
mixed use of premises from day to night.
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Planning Approval 
Pathways13

There are various planning approval pathways 
available for night time economy proposals, 
including exempt development, complying 
development and development requiring consent 
by way of Development Application (DA).

Exempt Development is any development that is 
declared as such because of its minor impact.  It 
does not require consent or approval if it meets 
the standards within the State Environmental 
Planning Policy (Exempt and Complying 
Development Code) 2008 or Council’s Local 
Environmental Plan (LEP). 
Examples of exempt development include:
• Change of use premises
• Demolition
• Minor internal and external building alterations
• Footpaths/outdoor dining
• Mobile food and drink outlets
• Advertising and signage
• Temporary use and structures

Complying Development is a fast track approval 
process for straightforward, routine types of 
development.  If the application meets specific 
criteria, it can be determined by Council or an 
accredited certifier who will issue a Complying 
Development Certificate (CDC).  
Examples of complying development include:
• Constructing tents, marquees or booths for

community events
• Constructing a stage or platform for

community events
• Demolition of a building
• Internal building alterations (fit-out)
• Shopfronts and awnings
• Advertising and signage
• Alterations and additions to an existing

building.

13 Guide for Establishing and Managing Night Time Economy Uses

Specific factors including land that is heritage 
listed, reserved for public purpose, containing 
acid sulphate soils, significantly contaminated, 
within an environmentally sensitive area  
and affected by any coastal hazards  
require consideration when undertaking 
complying development.

Development Consent is required when a 
proposal does not meet the land requirements 
and/or development standards to qualify as 
exempt or complying development and a DA  
is required.

Sydney 24 Hour 
Economy Strategy
This Strategy, published in September 2020 
provides a strategic framework that aims to 
streamline efforts and unite stakeholders around 
a single vision for Greater Sydney’s night time 
economy, organising opportunities alongside a set 
of over-arching success measures and enablers.

The over-arching success measures of the 
Strategy consist of Economic, Social and  
Cultural outcomes.

Five strategic pillars make up the core of the 
Strategy, with each pillar comprising a range of 
opportunities and actions identified to activate 
the 24 hour economy across Greater Sydney:
• Integrated Planning and Place-making
• Diversification of night time activities
• Industry and cultural development
• Mobility and improved connectivity
• Changing the narrative

Three enablers sit across all strategic pillars.  
These underpin the effective delivery of the 
Strategy and must be effectively managed to 
enable the Strategy recommendations:
• Effective governance and regulation
• Community and industry engagement
• Investment and capacity building



Social
Identifies the sense of community and 
perception of safety along with the need 
for places to gather and celebrate.

Activities
Articulates the importance of things to do, 
otherwise there is little reason to visit.

Access/Links
Outlines how easy it is to move around a 
place and the proximity to public transport 
in order to get to and from a place.

  Image/Identity
Represents how a place is perceived 
including cleanliness, safety, noise 
and 'vibe'.

PLACE
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The Local Government NSW ‘Night Time 
Economy Councils’ Committee’ is starting to 
plan next steps to collaborate with the NSW 
Government on its implementation.

The Sydney 24 Hour Economy Strategy will 
provide Georges River Council with a set of 
actions to work towards in collaboration with the 
NSW Government, such as:
• Conducting an audit of existing and new

night-time hubs to identify those suitable
for 24-hour trading for cultural activities,
entertainment, hospitality, retail and
public services

• Ensuring Georges River Council area is
included in the ‘Neon Grid’ and fostering
partnerships with government entities e.g.
Create NSW and private entertainment
operators

• Establishing criteria for  a program to certify
24-hour hubs that meet or surpass a certain
set of standards of excellence in managing
the night-time economy to achieve vibrancy,
diversity and safety

• Converting sidewalks and roadside parking
spaces into pedestrianised zones for outdoor
dining, small art installations and ‘parklets’
or mini parks to activate streetscapes for a
vibrant night-time offering

• Investigating urban design principles to create
safer places e.g. through lighting. Illuminating
areas such as parks, buildings, natural
features, laneways, monuments, artworks and
pedestrian pathways.

• Developing strategies to put to use empty
or under-utilised spaces and buildings. for
permanent or temporary creative activities
and events

• Advocating for late night transport options,
improving mobility and connectivity at a
local level

• Reviewing processes and procedures to allow
for easier applications for pop up activations,
performances and entertainment

• Aligning planning processes to allow for global
DAs and local businesses to diversify to allow
for NTE activity e.g. café by day, bar by night

• Diversification of grant funding to be able to
support entrepreneurs, creators, performers
and artists

• Promoting Georges River as a viable location
for a night time economy and changing
perceptions around too many rules.

Place and the 
Night Time Economy
To better understand the town centres in 
Georges River and their potential for activation at 
night, assessments may be undertaken using an 
Aspect Analysis Tool.  In evaluating thousands 
of public spaces around the world, Project for 
Public Spaces has found that successful places 
generally share the following:



54  |  Night Time Economy Study (2021)

Power of 10+
Further to this place assessment, each place 
can then be evaluated using the Power of 10+ 
concept whereby places thrive when users have 
a range of reasons (10+) to be there.  These 
might include a place to sit, playgrounds to enjoy, 
art to touch, music to hear, food to eat, history to 
experience, and people to meet.  Ideally, some 
of these activities will be unique to that particular 
place, reflecting the culture and history of the 
surrounding community.

Using these tools in the assessment of town 
centres across the Georges River LGA will be 
of great benefit to the night time economy and 
enable centres to develop their individual flavour, 
personalities and image.  This in turn will be  
a valuable marketing tool for town centres 
moving forward.
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Technology and Lighting
Technology is a fundamental part of life today:  
we inhabit the digital world as much as we do the 
physical world.

“Cities of the twenty-first century may 
well be designed around the mobile 
phone in the way that cities in the 
twentieth century were designed 
around the car”
—Ben Hammersley, 64 things you need to 
know now for then, 2012

Advances in, and the availability of technology 
can greatly enhance user experience.  ‘Smart’ 
solutions from ID scanners and facial recognition, 
to wi-fi hotspots and ChillOUT Hubs, digital way-
finding signage, apps and intelligent LED lighting 
all add to a positive night time encounter.

id ScaNNerS aNd  
Facial detectioN
In recent years the introduction of ID scanners 
in licenced premises has become more 
commonplace, resulting in the detection of fake 
identifications (IDs), tracking of premises banning 
and identification of criminal suspects leading 
to the pressing of charges and ultimately an 
increase in community safety.  Facial Detection 
is used in shopping centres like Westfield and 
consists of hidden cameras built into digital 
advertising billboards.  Able to determine age, 
gender and mood, they have the potential to cue 
tailored advertisements within seconds thanks to 
facial detection (as opposed to recognition which 
identifies the person) technology.  This type 
of technology may be useful in the night time 
economy to advertise events or venues based  
on audience.

Wi-Fi hotSPotS
Free wireless internet (Wi-Fi) is no longer a 
nicety, it’s a necessity for business owners and 
public authorities to provide for their ‘customers’.  
Georges River is creating a more connected and 
accessible city, both day and night by providing 
free wi-fi at the following locations:
• Hurstville – CBD
• Hurstville – Entertainment Centre

(Marana Auditorium)
• Hurstville – Timothy Reserve ChillOUT Hub
• Kogarah – Belgrave Street ChillOUT Hub
• Beverly Hills – Morgan Street
• Beverly Hills – cnr Tooronga Terrace and

Warrawee Place
• Mortdale – cnr Morts Road and Macquarie

Place ChillOUT Hub
• Kingsgrove – Community Centre,

Morgan Street
• Riverwood – Belmore Road

digital Way-FiNdiNg aNd aPPS
Digital way-finding kiosks have been available 
in major shopping centres and public places 
for some time, providing self-service in multiple 
languages, or audible directions for the visually 
impaired.  While physical signs can quickly 
date, digital signs can be updated in real-time, 
reducing the need to constantly manufacture and 
install new signage.  Way-finding at night can 
be limited due to a lack of visibility, and digital 
way-finding provides an informative, legible 
solution.  Way-finding apps provide a ‘portable’ 
solution for navigation.  They feature interactive 
maps, information and guides and can help you 
find somewhere to eat or something special to 
see and plan your day around activities.  They 
can also engage the user in location based 
augmented reality games like Pokemon Go and 
provide a platform for businesses to register and 
promote their offering.  A great example of this 
is the ‘Visit Port Adelaide’ App.  There is huge 
potential and marketability around the use of 
Georgie the Dragon to promote our local area in 
App form.



lightiNg
Remember as a child, the thrill of visiting the city 
at night?  It was exciting and magical, seeing the 
city illuminated… an adventure.  With darkness 
accounting for around 50% of our time, the 
potential to influence the way our community 
uses public space through lighting is great.

Lighting facilitates the night time economy.  It 
enables human interactions within the public 
realm, extending the hours a space can be 
utilised.  Lighting creates:
• a sense of safety
• legibility
• orientation
• direction
• a sense of place; and
• joy

In the era of the ‘Smart City’, whilst technological 
advances mean efficiency, energy and cost 
savings, it is important to keep in mind that cities 
are first and foremost public spaces, created for 
people.  With that in mind, the concept of ‘lighting 
on demand’ where sensor LED lights dim when 
there is no human activity, mirrors people’s needs 
for light and a sense of safety, and supports the 
community’s increasing demand for environmental 
and eco-friendly solutions.  Footfall analytics 
gained from this ‘smart’ concept may also assist 
Council in planning with regard to pedestrian 
movement at night.  Lighting in and around 
centres may also be dimmed depending upon 
the amount of ambient light from surrounding 
shopfronts as the shades of night darken.
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Sydney’s Vivid Festival is arguably the best 
festival of light in the world and Georges River 
is well placed to leverage this much loved 
event.  Festival partners located outside of the 
City of Sydney include Chatswood to the north 
and Parramatta to the west of the city.  There 
is no partner to the city’s south, which unveils 
an opportunity for Georges River to expand the 
program.  In 2019 Georges River successfully 
partnered with the Sydney Fringe Festival, 
staging Fringeville which took over Hurstville 
Plaza providing three nights of entertainment, 
a pop-up bar, food trucks, digital projections 
and ticketed shows in Hurstville Entertainment 
Centre’s Civic Theatre.  Fringeville was the 
only Fringefest activation south of Sydney and 
the precedent has now been set with Georges 
River’s participation and successful partnership 
with a large scale event.

Brisbane City Council’s ‘City of Lights’ initiative 
sets out to provide ‘public’, and encourage 
‘private’ creative lighting to highlight the city at 
night by delivering creative outcomes in streets, 
on buildings, transport structures, landmarks 
and natural assets to build a vibrant and exciting 
multi-dimensional city.  As well as lighting public 
assets, Council has developed the City of Lights 
- Creative Lighting Grant scheme to encourage
creative lighting of private properties.

Whilst lighting is an important ingredient to 
support night time activation, people will not go 
out at night if there is nowhere, or no reason to go.
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Policy, case Studies 
and good Practice
Sydney 24 Hour 
Economy Strategy
Referenced earlier in this Study, the Sydney 24 
Hour Economy Strategy aims to plan the re-
opening of Greater Sydney’s night time economy 
post Covid-19 pandemic, re-shape the night time 
experience and lay the ground work for a truly 
24 hour city – across all its Local Government 
Areas.  It provides a strategic framework that 
aims to streamline efforts and unite stakeholders 
around a single vision for Greater Sydney’s 
night time economy, organising opportunities 
alongside a set of over-arching success 
measures and enablers and was developed in 
conjunction with a number of NSW Government 
agencies including:
• NSW Treasury
• Liquor and Gaming NSW
• Service NSW for Business
• The Department of Planning, Industry and

Environment
• Transport for NSW
• NSW Police Force
• NSW Health
• Destination NSW
• The Department of Premier and Cabinet
• Office of the NSW Small Business

Commissioner
• The Office of Local Government, and
• Create NSW.

The Local Government NSW ‘Night Time 
Economy Councils’ Committee’ is planning 
next steps to collaborate with the NSW 
Government on the implementation of the 
Sydney 24 Hour Economy Strategy across 
Greater Sydney Councils.

NSW draFt liquor ameNdmeNt 
(24 hour ecoNomy) Bill 2020 For 
PuBlic coNSultatioN
In May 2020, the NSW Department of Liquor and 
Gaming released the draft Liquor Amendment 
(24-hour Economy) Bill 2020 (NSW) for public 
consultation.  Georges River Council submitted 
a response via a collective response from Local 
Government NSW.

The draft Bill aims to support a safe 24-hour 
economy, once the Coronavirus restrictions are 
lifted and is the second part of the Government’s 
response to the Joint Select Committee Report 
on Sydney’s Night Time Economy.  Key changes 
proposed under the Bill aim to:
• Introduce a single integrated system of

incentives and sanctions in order to encourage
good behaviour, minimize violence and reduce
breaches of liquor laws

• Supporting live music and entertainment
by removing outdated conditions on liquor
licenses and waiving application fees to
change or remove other live music conditions

• Improving the approval process for small bar
licenses

• Clarifying the role of the Department in
regards to compliance and enforcement of
noise complaints

• Allowing small bars to offer more family-
orientated services in order to support smaller
businesses and encourage broader use of this
lower-risk license

• Introducing a different approach of managing
alcohol-related violence and anti-social
behaviour in more dense areas of licensed
premises

• Creating a new regulatory framework to
ensure that liquor laws are observed with
same day alcohol deliveries in NSW

• Making additional changes to remove red
tape, reduce overlap and improve regulation of
the industry
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Consultation of the draft Bill is currently open. 
Further details on submissions and the progress 
of the consultation can be found on the NSW 
Department of Liquor and Gaming website.  The 
Bill is expected to go to Cabinet in September, 
after which the Bill will likely be introduced to 
Parliament in November 2020.

The ‘guide For eStaBliShiNg aNd 
maNagiNg Night time ecoNomy 
uSeS’ was released by Planning NSW in 
late 2018 and acts as a guidance tool for 
entrepreneurs seeking to operate or owners 
wishing to expand existing day time businesses 
into the evening and night time economy as well 
as a reference document for local Councils.  The 
Guide has an emphasis on promoting arts, music 
and cultural uses including:
• Small or medium scale cultural areas such as

art galleries, theatres, studios and auditoriums
• Retail venues such as bookstores, boutique

clothing stores and music stores who would
like to host forms of entertainment

• Small bars
• Pop-up or temporary uses such as events

or markets
• Food trucks or mobile vendors or venues
• Cafes and restaurants
• Venues that have the ability to host live music
• Any business seeking to extend or diversify

their trading hours beyond traditional
9am–5pm

It provides information on:
• shaping a business proposal
• NSW planning requirements
• Council DA requirements
• Liquor and Gaming NSW licence requirements
• NSW Government’s free ‘Easy to do Business’

to assist with government licences and permits
required

• Environmental Protection Authority’s protection
licensing requirements (as needed)

‘oPeN SydNey’ developed City of Sydney 
Council is a strategy and action plan for the 
long-term development of Sydney’s night time 
economy to 2030:

1. A Global Sydney – including innovative
solutions, good governance and coordinated
action.

2. A Connected Sydney – including connected
transport and connecting visitors, business
and events.

3. A Diverse Sydney – including diverse options
and planned growth.

4. An Inviting and Safe Sydney – including
welcoming public spaces and a more
civilised drinking culture.

5. A Responsive Sydney – including responsive
regulation, cutting red tape, and precinct
plans providing locally tailored solutions.

Encouraging a varied mix of venues within 
the city to build a diverse, electric and unique 
night time culture, the development of online 
application guides and factsheets has provided 
for greater ease during the planning process.

Following the recent winding back of the Lockout 
Laws enacted in 2014, Council is forging ahead 
with the development of the night time economy, 
in 2019 adopting the amended Late Night 
Trading DCP, allowing:
• A 24 hour city centre
• Later hours in local centres
• Extended hours for unlicensed businesses
• A new cultural precinct in Alexandria
• Expanding existing areas
• Additional hours for performance and culture

Marking a fresh start for Sydney’s night time 
economy, the City of Sydney launched an 
interactive pitch and networking session in 
February 2020 to help facilitate collaboration 
between creative producers and venue 
operators/land owners to encourage creative 
activities in the city at night.
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PurPle Flag uNited kiNgdom
The Purple Flag standard, launched in the UK 
in 2012, is an accreditation process that takes 
towns and cities through a comprehensive set 
of standards, management processes and good 
practice examples all designed to help transform 
the night time economy, providing a research, 
training and development programme.  It allows 
members of the public to quickly identify town & 
city centres that offer an entertaining, diverse, 
safe and enjoyable night out.

The five core standards are:
• Policy
• Wellbeing
• Movement
• Appeal
• Place

There are now 70 Purple Flag towns and 
cities and the positive response both by place 
managers, local businesses and venues, and 
the public is testament to the difference that this 
great initiative can make.

WolloNgoNg city couNcil has 
produced an Events Toolkit outlining eight  
pre-approved sites for applicants to host events.  
All are accessible by the Free Gong Shuttle bus 
Wollongong and North Wollongong Stations.  
The toolkit provides information on the permits 
required, cost, generic site plans, hours of 
activation (including night time), event notification 
and traffic management plans and can be used 
for events including evening markets, movie 
screenings, music festivals, art shows and more.

SPlaSh adelaide
Launched in 2011 with the support of the SA 
State Government, Splash Adelaide is an 
initiative of Adelaide City Council aimed at 
drawing crowds back into the city.  Previously 
a ‘9 to 5 town’ where restaurants closed after 
lunch, Adelaide has developed a new energy 
flowing in its streets both day and night as a 
result of simple and inexpensive activations, 
events and projects activating its public spaces. 

Setting aside $150,000 in its first year, all 
projects were led and initiated by Council to 
create ‘lighter, quicker and cheaper’ projects 
targeted at pop-up activations and an ‘anything 
goes’ approach to placemaking.  In 2018/19 
Council allocated $330,000 to activate the city, 
with one of the key objectives to ‘engage the 
community and give power to the people – 
Council to become a facilitator and enabler’.  In 
this respect, Splash Adelaide is not a grants 
program and encourages collaborations that are 
mutually beneficial to a variety of stakeholders.  It 
is a program that responds to city challenges and 
opportunities by working alongside and enabling 
the community to develop and deliver creative 
solutions to enhance the city experience.

Projects include:
• Feast on Foot

Walking food tours with a focus on all things
local, showcasing the best of Adelaide’s food
and world-class street art as well as history,
culture and quirky facts.

• EcoCaddy Bike Tours
Eco-friendly passenger transport, tourism and
delivery services coupled with outdoor mobile
advertising.

• Waymouth Street Party
One of Adelaide’s favourite restaurant streets
comes alive with families, office workers
and revellers, all enjoying the fine food and
wine from local establishments.  Originally a
Council run initiative, this is now a business
led event.

The outcomes delivered between 2011-2019 
total over $90m in economic activity with 1300 
jobs created, 94 new venues in city laneways, 14 
mobile food vendors opening fixed businesses, 
over 40 temporary art installations across the 
city, over 550 unique events & projects, 339 
outdoor dining permits issued since 2012, 25,000 
strong online community on Facebook and 
Instagram and 835,282 website visits between 
2012-2019.
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reNeW auStralia
Renew Australia is a national social enterprise 
designed to catalyse community renewal, 
economic development, the arts and creative 
industries across Australia, evolving from the 
successful Renew Newcastle, which transformed 
Newcastle’s CBD from 2008.  Working with 
communities and property owners to take 
otherwise empty shops, offices, commercial 
and public buildings and making them available 
to incubate short term use by artists, creative 
projects and community initiatives, Renew 
Australia bridges the gap between commercial 
property owners and creatives.  They provide 
contracts and insurance systems, engagement 
and consultation strategies, guides, support 
structures and a suite of tools to help local 
communities develop programs and transform 
vacant spaces both day and night.

ScoreS oN doorS
Scores on Doors is the NSW hygiene and food 
safety rating program that displays the results 
of inspections of food premises.  Businesses 
are assessed against a food safety checklist 
and assigned a star rating reflecting their 
performance.  This rating lets the public know 
how well local restaurants, takeaway shops, 

bakeries, pub bistros and cafes are complying 
with NSW hygiene and food safety requirements 
and enables consumers to make an informed 
choice about where to eat or shop for food.  
Whilst not specifically related to the night time 
economy, small business can use the Scores 
on Doors program as a tool to promote their 
rating and business and additionally their point 
of difference to other eateries.  Scores on 
Doors may also benefit Council by requiring 
additional work, visible inspection activity and a 
stronger local economy by helping to draw more 
consumers into the local area.

Night time chamPioNS
Successful night time economies are overseen 
by a Night Time Champion.  In some cities this 
position is taken on by a Night ‘Mayor’ or Night 
‘Czar’ a highly effective individual like a local 
authority chief executive, whilst in others there is 
a night time economy ‘commission’.  

This role is imperative to bring parties together 
and form partnerships to develop the night time 
vision and then drive towards it.  Amsterdam 
was the first city to introduce a Night Mayor, 
with other cities including London, Paris, Berlin, 
Zurich, Shibuya (Tokyo), Pittsburgh, New York 
City, Orlando and Toronto following.
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other Places –  
Night time activation
Our Villages
Georges River is home to a number of smaller 
centres – our Villages – each with their own 
‘flavour’ and with potential for night time 
activation including:
• Carss Park
• Lugarno
• Mortdale
• Oatley
• Penshurst
• Riverwood (boundary shared with Canterbury-

Bankstown Council)
• Narwee (boundary shared with Canterbury-

Bankstown Council)

For those villages with shared boundaries, it is 
imperative to work with the adjoining Council in 
order to progress the development and activation 
of its night time economy.

Jubilee Sports and 
Entertainment Precinct
Netstrata Jubilee Stadium and adjacent Kogarah 
Park is the home of the St George Illawarra 
Dragons and hosts many home games for 
Sydney FC.  In 2020, it is also the home ground 
for Cronulla Sharks Rugby League.  It is a 
multi-purpose stadium used for rugby league 
and football at the highest levels and also hosts 
regional and community-based sports, however, 
there is potential to grow the use of this facility, 
both day and night.  Jubilee Stadium is the 
premium sporting venue in the Georges River 
LGA, with capacity for 20,000 people including 
2,000 corporate seats, four separate dressing 
rooms and three function rooms ranging in 
capacity from 100-300 people.

A sports and entertainment precinct would 
provide a meeting and celebration space for 
the local community and visitors and add to 
the increasing vibrancy of Carlton.  A stadium 
providing weather protection and a surrounding 
entertainment precinct would expand the use of 
the asset beyond the sporting season.

Hurstville Oval
Highly regarded amongst cricketers for its 
consistently well maintained wickets, outfield, 
surrounds, spectator areas and amenities, 
Hurstville Oval has been recognised by the 
Sydney Cricket Association as the best ground 
in Sydney numerous times.  Since opening 
in 1911, Hurstville Oval has played host to a 
some of the country’s best cricketers, including 
sporting legend Sir Donald Bradman.  Home to 
St George District Cricket Club, others sports 
played at the oval include athletics, cycling, 
rugby league and soccer.  Starlight Cinema has 
also been hosted at the oval.  Increasing the use 
and availability of the Oval for other community 
events, commemorations and celebrations 
including commercial or sponsored events may 
appropriate, taking into consideration sporting 
conflicts and the nature of the activity.

Georges River Parks 
and Riverside
Georges River is home to a wide range of 
outdoor recreational spaces which enhance the 
wellbeing of residents and visitors.  Whilst not 
located in commercial centres, Georges River’s 
parks and river frontages have the potential to be 
activated both day and night.  A hit with families, 
Council’s popular Starlight Cinema series is held 
in February and March each year, with the 2020 
locations being:
• HV Evatt Memorial Park, Lugarno
• Gifford Park, Penshurst
• Carss Bush Park
• Kogarah Park

Other Council assets with potential to be 
activated at night include:

• Oatley Park
• Carss Bush Park
• Olds Park
• Hurstville Aquatic Leisure Centre
• Hurstville and Kogarah Libraries.
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action Plan

The proposed initiatives outlined in the Action Plan align with the Sydney 24 Hour Economy Strategy to ensure synchronicity and follow through as part of the 
plan to enhance night life in Georges River and Greater Sydney.

STRATEGIC PILLAR 1  |  Integrated Planning and Place Making

Action
Number Action Responsibility Led by

Timeframe 
Short < 6 mths 
Medium 6-12 mths 
Long >1 year

1 Identify, map and conduct a location audit of town centres exhibiting an 
existing night time economy to ascertain:

a) Alcohol Free and Alcohol Prohibited zones, evaluating their
effectiveness in liaison with NSW Police  (assessment occurs every
four years, with the next scheduled in 2021) & identifying more
appropriate locations if required

b) Existing usage by the public after 6pm

c) Lighting, including ‘dark spots’ (street lighting is a State ‘Ausgrid’
responsibility, general event lighting relates to Council)

d) Way-finding signage

e) Cleanliness

f) Landscaping maintenance

g) Seating and street furniture

h) Shelter

i) Potential locations for temporary public place activation

j) Potential locations for public art projects/installations

k) Location of power outlets

l) Location of a water source

Council City Strategy and Innovation Medium

25
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STRATEGIC PILLAR 1  |  Integrated Planning and Place Making

Action
Number Action Responsibility Led by

Timeframe 
Short < 6 mths 
Medium 6-12 mths 
Long >1 year

1 
cont.

m) Location of public toilets

n) Proximity to public transport

o) Car parking availability

p) Accessibility

q) Patron capacity

r) Number of licenced venues

s) Volume of economic spend

t) Waste storage and removal

As a result of the findings of the location audit, assess any gaps in provision, 
identify actions to work towards a solution to meet appropriate service 
standards and ascertain potential inclusion in the ‘Neon Grid’ as part of the 
Sydney 24 Hour Economy Strategy.

2 Using the ‘Aspect Analysis Tool’ and the ‘Power of 10’, investigate the 
potential for a night time economy in centres throughout Georges River.

Council City Strategy and Innovation Medium

3 Review after hours crime statistics in town centres on a regular basis 
using BOCSAR data and liaising with local Police to determine any  
potential hazards or hotspots.

Council

NSW Police

St George 
Liquor Accord

Manager Community and 
Cultural Development

Long

4 Review CCTV locations and Policy, implementing any changes  
required following consultation with local Police and investigation of 
BOCSAR data.

Council

NSW Police

Head of Security 
and Emergency

Manager Community and 
Cultural Development

Long
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STRATEGIC PILLAR 1  |  Integrated Planning and Place Making

Action 
Number Action Responsibility Led by

Timeframe 
Short < 6 mths 
Medium 6-12 mths 
Long >1 year

5 Investigate and encourage greater use of Council’s parks and riverside 
locations for curated night time activations.

Council Manager Customer 
Experience and Events

Medium

6 Review Council’s Business Use of Footpath Application to include  
pop-up stalls, eat streets (outdoor dining) and performers at appropriate 
sites, to encourage more diverse night time activity in addition to 
restaurants and pubs.

Council Manager Infrastructure

Head of Strategic Property

Manager Environment, 
Health and Regulatory 
Services

Medium

7 Continue to work with local business to identify pressure points in 
Development Applications.

Council City Strategy and Innovation

Manager Development 
and Building

Long

8 Engage with local Police to review local centres using the principles of 
Crime Prevention Through Environmental Design (CPTED).

Council

NSW Police

City Strategy and Innovation Long

9 Consider potential night time uses for public spaces:

1. Temporary closure of Forest Road to host night markets or special events
Council already has a plan of management in place for the closure of
Forest Road for the use of special events, such as the Lunar New Year
Festival.  It is proposed that Council create a plan for a smaller section
of Forest Road be able to be closed for more regular night time events.

2. Potential Eat Street within proposed Hurstville Central Plaza
Hurstville Central Plaza offers an excellent opportunity to provide a
curated Eat Street within the public domain at ground level.  Council is
working closely with surrounding landholders to deliver new retail and
outdoor dining opportunities that front the plaza and support further
activity in the centre.

Council City Strategy and Innovation

Manager Environment, 
Health and Regulatory 
Services

Long
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STRATEGIC PILLAR 1  |  Integrated Planning and Place Making

Action 
Number Action Responsibility Led by

Timeframe 
Short < 6 mths 
Medium 6-12 mths 
Long >1 year

9 
cont.

3. Activation of public domain for night time use
Council will consider strategies to activate the public domain for night
time uses through the Night Time Activity Area.  This may include more
permanent strategies such as innovative lighting through the active
areas of the centre, artworks and installations that create interest and
deter anti-social behaviour, and the considered location of various land
uses and activities.

4. Night time active retail
Night time active retail is also proposed through the Night Time Activity
Area. This is to be consolidated to a specific section of the centre to
increase the patronage of shops, and also increase pedestrians on the
street at night times.

10 Investigate the inclusion of objectives and controls in the Local 
Environmental Plan and the relevant Development Control Plans that 
support the development of the night time economy by encouraging a 
diverse mix of activities in town centres:
• Late Night Trading
• Mixed Use
• Small Bars

Council Manager Strategic Planning Long

11 Part of the program to promote the night time economy in Georges River 
may result in applications submitted to Council requesting an extension  
of trading hours.  Consideration should be given to extending the hours  
of operation for activities in certain locations, initially on a trial basis.

Council Manager Development 
and Building

Long

12 Work with relevant Government departments to further the NSW 
Government’s Cultural Infrastructure Plan 2025+ for the benefit of  
Georges River, including initiatives related to the night time economy.

Council City Strategy and Innovation

Manager Community and 
Cultural Development

Long
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STRATEGIC PILLAR 1  |  Integrated Planning and Place Making

Action
Number Action Responsibility Led by

Timeframe 
Short < 6 mths 
Medium 6-12 mths 
Long >1 year

13 Work with NSW Government, relevant Ministers and Departments to 
ensure Georges River is an active partner in the promotion of the  
Sydney 24 Hour Economy Strategy.

Council

NSW 
Government

City Strategy and Innovation Short

STRATEGIC PILLAR 2  |		Diversification	of	night	time	activities

Action
Number Action Responsibility Led by

Timeframe 
Short < 6 mths 
Medium 6-12 mths 
Long >1 year

1 Encourage the diversification of venues and offerings (including  
small bars) by collaborating with St George Liquor Accord, St George  
Business Chamber, local business and Service NSW to  
simplify/streamline regulatory controls affecting the application process.

Council

St George 
Business 
Chamber

Service NSW

St George 
Liquor Accord

Local business

City Strategy and Innovation Long

2 Investigate the allocation of budget funding for the implementation of a 
‘Rewrite the Night’ economic stimulus package as part of the COVID-19 
Recovery Grants Program to:

a) Educate, inspire and support business owners on the potential for
night time activation

b) Shape urban life after dark, using creative, sustainable lighting as a
tool for activation whilst providing community safety

c) Support the growth of the night time economy

Council City Strategy and Innovation

Manager Community and 
Cultural Development

Medium
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STRATEGIC PILLAR 2  |		Diversification	of	night	time	activities

Action 
Number Action Responsibility Led by

Timeframe 
Short < 6 mths 
Medium 6-12 mths 
Long >1 year

2 
cont.

d) Diversify the current night time offering and reimagine centres as places
of cultural expression, innovation and experimentation by collaboratively
working with local creative groups, performers and artists.

Grant categories may include:
• Live music
• Arts, culture and performance
• Lighting

3 Work with local business owners and private property owners to  
creatively and sustainably light their shopfronts through the NSW 
Governments Energy Savings Scheme.

Council

Energy NSW

City Strategy and Innovation

Manager Environment, 
Health and Regulatory 
Services

Medium

4 Explore the opportunity to outsource the organisation of a regular night 
market in a location with good public transport, parking options and a 
captive audience.

Council Manager Customer 
Experience and Events

Medium

5 Actively encourage licensed premises and other businesses to host live 
music performances at night and consider City of Sydney Agent of  
Change principle.

Council City Strategy and Innovation Long

6 Investigate the potential to pilot a food truck/pop-up program in select 
locations to:

a) Offer food choice late at night, after town/commercial centre cafes
and restaurants close; and/or

b) Provide a food offering where there is currently none in place.

c) Dependent upon the success of the pilot, prepare a Mobile Food
Vendors Policy.

Council Manager Environment, 
Health and Regulatory 
Services

Medium
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STRATEGIC PILLAR 2  |		Diversification	of	night	time	activities

Action
Number Action Responsibility Led by

Timeframe 
Short < 6 mths 
Medium 6-12 mths 
Long >1 year

7 Survey customers of Council’s cultural facilities including Hurstville 
Museum & Gallery, Entertainment Centre and Council’s libraries to gauge 
their appetite for regular night time visitation with a view to potentially 
extending opening hours – initially during the Summer period.  (The Library 
has undertaken community consultation regarding operating hours which is 
currently being assessed).

Council Manager Community and 
Cultural Development

Manager Library Services

Short

8 Work with local real estate agents to identify vacant shopfronts and  
Council owned buildings that may support pop-up, short and long term 
lease arrangements for cultural activities and events.

Council

Local real 
estate agents

City Strategy and Innovation

Head of Strategic Property

Manager Community and 
Cultural Development

Medium

9 Consider engaging Renew Australia to broker lease agreements between 
landlords and creative/local community groups.

Council

Renew 
Australia

City Strategy and Innovation

Manager Community and 
Cultural Development

Medium

10 Continue to run regular free Development Information Sessions for 
developers and the general public.

Council

Service NSW

Manager Development 
and Building

Short

11 Consider the development of Instagrammable points of interest throughout 
the LGA; following up with a self-guided tour by way of an App or 
augmented reality.

Council City Strategy and Innovation

Manager Community and 
Cultural Development

12 Develop guidelines and amend existing policies to encourage all forms of 
street performance/busking in our centres including appropriate locations, 
hours of operation, the prohibition of offensive language, annoying visitors 
and insurance requirements.

Council Manager Community and 
Cultural Development

Medium
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STRATEGIC PILLAR 2  |		Diversification	of	night	time	activities

Action
Number Action Responsibility Led by

Timeframe 
Short < 6 mths 
Medium 6-12 mths 
Long >1 year

13 Explore options for extended hours late-trading child care centres, both 
Council and private owned.

Council

Local child 
care centres

Manager Children’s Services Medium

14 Explore greater use of sporting facilities eg Jubilee Netstrata Stadium 
and Hurstville Oval at night and the infrastructure and other  
requirements involved.

Council Manager Premium Facilities Long

15 Consider a day (under age) and night (adult) music event at Jubilee 
Netstrata Stadium during an off-peak period.

Council Manager Premium Facilities Long

16 Investigate the potential for an ‘Open Mic’ evening/s encouraging new 
talented musicians to perform across various locations.

Council Manager Community and 
Cultural Development

Long

STRATEGIC PILLAR 3  |  Industry and cultural development

Action 
Number Action Responsibility Led by

Timeframe 
Short < 6 mths 
Medium 6-12 mths 
Long >1 year

1 Communicate the outcomes of the Night Time Economy Study and 
Action Plan to St George Business Chamber, local business and  
economic development forums.

Council City Strategy and Innovation Short

2 Prepare an Event Toolkit for event organisers, identifying locations  
across the Georges River LGA for temporary activation at night.  Activations 
may include busking, pop-up stalls, venues and performance space.

Council Manager Customer 
Experience and Events

Long

3 Investigate the development of a ‘What’s On in the Community’ events 
section on Council’s website and guidelines to allow members of the 
community to register their events thereby broadening the local offering.

Council City Strategy and Innovation Medium
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STRATEGIC PILLAR 3  |  Industry and cultural development

Action
Number Action Responsibility Led by

Timeframe 
Short < 6 mths 
Medium 6-12 mths 
Long >1 year

4 Investigate the potential for Council to partner with major events like  
Vivid Sydney, Sydney Festival and Biennale of Sydney to co-host an 
event in Georges River.

Council

Vivid Sydney

Sydney Festival

Biennale of 
Sydney

Manager Customer 
Experience and Events

Medium

5 Encourage economic growth in town centres through partnerships  
(Council, government departments, St George Business Chamber, local 
business, local real estate agents, cultural and educational institutions)

Council

NSW 
Government

St George 
Business 
Chamber

Local business

Local real 
estate 
agencies

Educational 
institutions

Local cultural 
groups

City Strategy and Innovation Long

6 Consider the further investigation and monitoring of international tourism 
night numbers across the LGA and compare to surrounding destinations.

Council

Tourism 
Research 
Australia

City Strategy and Innovation Long
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STRATEGIC PILLAR 4  | Mobility and improved connectivity

Action
Number Action Responsibility Led by

Timeframe 
Short < 6 mths 
Medium 6-12 mths 
Long >1 year

1 Investigate the provision of wayfinding signage and technology across the 
LGA’s centres that:
• Is legible at night
• provides information for non-English speaking and disabled visitors
• assists in the promotion of local business and our local area by taking

advantage of smart technologies. Eg. Visit Port Adelaide app.

Council City Strategy and Innovation

Manager Infrastructure

Long

2 Investigate the development of a creative and environmentally friendly 
lighting strategy in order to improve safety, wayfinding, vibrancy and  
sense of place by illuminating buildings, laneways, monuments, artworks, 
natural features and parks (inc digital projections).

Council Manager Community and 
Cultural Development

Manager Infrastructure

Long

3 Ascertain any gaps in the provision of public transport and transport 
options after hours and lobby appropriate providers to allocate  
services accordingly.

Council

Transport for 
NSW

City Strategy and Innovation Long

STRATEGIC PILLAR 5  |  Changing the narrative

Action
Number Action Responsibility Led by

Timeframe 
Short < 6 mths 
Medium 6-12 mths 
Long >1 year

1 Consider the appointment of a night time economy champion (Council  
staff member) tasked with being the conduit between Council, the 
Coordinator General for Greater Sydney’s 24 Hour Economy, business 
and local creative organisations to drive the development of a diverse, 
vibrant and sustainable night time economy.

Council City Strategy and Innovation Long

2 Measure and report annually on the growth of the night time economy. Council City Strategy and Innovation Long
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measuring Success

Growing a sustainable Night Time Economy is 
a long term goal however there are measures 
and initiatives that can be put in place to ensure 
progress over the short, medium and long term 
as outlined in the Action Plan.

Performance measures to monitor the Night Time 
Economy include:
• CCCLM	Safe	Cities	Network	NTE	Profiler

Australia has led the way in commissioning
consistent research into the value and
structure of its night time economy since
2009 through the Council of Capital City Lord
Mayors (CCCLM)’s Local Government Safe
Cities Network.  The research results provide
valuable insights into the health of our night
time economies from a year to year basis and
will be used annually by Council to determine
the growth or decline of establishments,
employment and sales turnover.

• Bureau of Crime Statistics and
Research data
BOCSAR data relating to crime and anti-
social behaviour across the LGA will also be
monitored regularly in order to determine any
trends and hotspots.

• Public Transport data
Opal card data will be monitored on an annual
basis to determine public transport usage and
how it correlates to local events.

• Participation at Council-run events
Audience counts are routinely undertaken at
Council-run events.

26
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